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Sparks 


Packard’s Paul Prys 
Michigan’s Oil 


Little Brown Jug 
Boosting Exports 


sor 


B 
Chris Sinsabaugh 


YEAR AGO this time Max 

Gilman, general manager of 
Packard, set a precedent when he 
turned over one of the new 12s, 
just out of the 1934 mould, to us 
Paul Prys, with carte blanche 
to go where we would and get 
roughhouse with the big job. We 
tried our best, doing some 400 
miles over good, bad and indiffer- 
ent roads up around Au Sable, 
but failed miserably in our at- 
tempt to smash up the car. We 
didn’t even dent a fender, but 
we sure did experience the last 
word in road travel. 


* * * 


8O, HAVING established the 
precedent, Gilman made the Paul 
Pry-Packard trip an annual af- 
fair by sending Bill MacDonald 
of the Detroit Free Press, Hal 
Gronseth and the man who 
pounds out this column out on 
the road, under the guidance of 
Hal Olmsted, in the latest 12- 
cylinder creation in the 1935 ser- 
ies. This time we went out 
Lansing way, cross-countryed to 
Saginaw, chawed chicken at 
Frankenmuth, and came home on 
the third leg of the triangle—a 
mere 335 miles in all, finishing in 
time to tune in on Amos 'n Andy 
by our own fireside. And of 
course we again failed in our at- 
tempt to find something wrong 
with the Packard. 


» * * 


BEING IN THE nature of a 
preview, this particular Paul Pry 
is attempting to analyze his reac- 
tion to the new job and compare 
it to its predecessor. There's 
nothing radical in the way of 
changes over the one we rode in 
a@ year ago. As usual Packard 
has made refinements in keeping 
with the company’s policy of 
making Packard quality folk, but 
what impressed me most on the 
ride was the acceleration and 
speed attained in the new 12. We 
scatted like a cat in the getaways 
after we got the green light; we 
thought we were crawling at 60 
and with Olmsted at the wheel we 
took corners at 70 or 80 without 
any appreciation of the pace. No 
tremors of fear or grabbing for 
hats. 

Given a turn at the wheel and 
on a long straightaway going into 
Saginaw, Gronseth set an all-time 
high for himself by shoving the 
needle up to 100 and still there 
was some throttle left. A tyro 
compared with Olmsted, the man 
from Wall Street represented the 
average owner. 

- » ~ 

THIS PACKARD expedition 
struck oil, which was right down 
my alley, following as it did the 
Socony-Vacuum Clearosol pre- 
view at Paulsboro, N. J., last 
week. We of the Paul Pry tribe 
found that Michigan has oil wells, 
which we didn’t know before. 
Did you? 

We were as skeptical as a Bob 
Ripley before we hit the little 


(Continued on Page 7, Col. 4) 





GM Seatters Line Debuts 





SAE and N. J. 


Truckers 


Stage Joint Exhibition 


By HERBERT OHASE, MSAE 


Newark, N. J., Nov. 9.—Nearly 
four hundred members and guests 
of the Society of Automotive En- 
gineers and the aannesnensnes 
New Jersey Mo- 
tor Truck Assn. 
participated in 
an enthusiastic 
regional trans- 
portation and 
maint enance 
meeting which 
opened here 
yesterday and 
continues today 
and tomorrow. 
There is_ also 
an excellent exhibit of some 60 | 
commercial vehicles and much | 
supplementary equipment at the | 


G. M. October 
Sales Top Same 


Month in 1933. 


New York, Nov. 9. 
sales of General Motors cars to 
consumers in the United States 


totaled 69,090 compared with 63,- | 


518 in October a year ago. Sales 
in September this year were 71,- 


648. Sales for the first 10 months 


of 1934 totaled 823,211 as com- 


pared with 708,410 in the corre- | 


sponding 10 months of 1933. 
Sales of General Motors cars to 
dealers in the United States in 
October totaled 50,514 compared 
with 41,982 in October a year ago. 


Sales in September this year were | 


53,738. Sales for the first 10 
months of 1934 
compared with 714,527 in the cor- 
responding 10 months of 1933. 


October sales of General Mo- 
tors cars to dealers in the United 
States and Canada, together with 
overseas shipments totaled 72,050 
as against 53,054 in October a 
year ago. Sales in September 


this year were 71,888. Sales for 
the first 10 months of 1934 totaled | 
1,137,816 as compared with 837,- 
356 in the same 10 months of 
1933, 








————_——— | 


| The Top Ten 
| 


| 
Passenger Cars 
First Ten in Registrations 
as Reported in ADN Today 


1983 
Pos. 


246,314— 2 | 
299,820— 1 | 
195,812— 
67,471— 
12,478 — 
30,084— 
38,950— 
27,087— 


1934 
Pos. Make 


1—459.318 Ford 
2—438,994 Chev. 
8—257,287 Plym. 
4— 74,334 Dodge 
5— 62,097 Pont. 
6— 59,038 Olds. 
7— 49815 Buick 
8— 34,156 Stude. 
9— 33,478 Terra. 30,025— 
10— 21,722 Chrys. 24,346—10 
Total All Makes 
1,580,557 1,219,386 
See complete cumulative 
figures, including Oct. to 
date, pages 16-17 inclusive. 


| 
| 
| 
| 





Herbert Chase | 


October 


totaled 892,102 | 


Essex Troop Armory, arranged 
| in connection with the meeting. 
| The latter is sponsored by the 
| Metropolitan section, SAE, in co- 
operation with the New Jersey 
Motor Truck Assn. 

A significant feature of the 
opening session was an announce- 
ment by J. F. Winchester, presi- 
dent of the NJMTA, that good re- 
lations have been established be- 


Co-ordinator of 
Eastman, in Washington. Win- 
chester, through whose initiative 
| the meeting was arranged, indi- 
cated that there is reason to be- | 
lieve that the industry will have 
|the sympathetic co-operation of 
| Geo. R. Eastman, federal co- 
ordinator of transportation, as 
well as that of President Roose- 
velt himself. 

An excellent outline of the tax- 


ation situation was presented at | 
session by | 
Britton, director of |! 


rorning’s 
F. 


Thursday 
Major R 


tween the trucking interests and | 
other highway users and Federal | 
Transportation, | 


| 





A. P. Sloan 


AMA Output 
During Oct. 
Put at 90.377 


the National Highway Users con- | 


(Continued on Page Col. 4) 


3, 
Export Group 

| Backs Reciprocal 
Tariff Program 


Detroit, Nov. 9.—Wholehearted 
endorsement of “the constructive 
|efforts which the Administration 
is making under 
|} the powers con- 
ferred upon it 
by the Trade 
A gree ments 
Act”, was given 
| today in a meet- 
ing here 
of the Export 
Managers of the 
companies com- 
prising the 
Automo bile 
Manufac- 
turers Assn. by means of a reso- 
lution. 

“The managers pledged them- 
selves to support these efforts in 
the interests of American agri- | 
culture and industry with conse- 
quent increase in employment of 
American workmen,” said Robert 

(Continued on Page 16, Col. 3) 
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Court Denies 
Floating Power 
Patent Claims 


| —— 


Denver, Colo., Nov. 9.--In a de- 
cision which promises to have a 
far-reaching effect on the entire 
automobile manufacturing indus- 
| try, U.S. District Judge J. Foster 
Symes decided a patent infringe- 
| ment suit Monuay against Roland | 

| 8. Trott, Denver inventor. Judge | 

| Symes ruled that neither Trott’s | 





| patent claims nor those of the 
| large eastern manufacturing con- 
|| cern 


involved carry exclusive 
right for use of certain methods 


(Continued on Page 8, Col. 2) 


: 


Detroit, Nov. 9,—-Production of 
cars and trucks by member com- 
panies of the Automobile Manu- 
facturers’ Assn., formerly the Na- 
tional Automobile Chamber of 
Commerce, in October is esti- 
mated at 90,377 units, according 
to a release by the association 
this week following a meeting of 
the board of directors here. This 
figure ties in with the ADWN esti- 
mate of 130,000 units for the en- 
tire industry. This estimate was 
based on an allowance for 40,000 
cars and trucks produced by com- 
panies not members of the AMA. 

Production by the AMA mem- 
bers for the 10 months period was 
31 per cent ahead of the same 
period last year and 24 per cent 
ahead of entire year in 1933. A 
summary of activities by AMA 
members this year is as follows: 
October, 1934 . 90,377 
September, 1934 116,496 
October, 1933 .. 101,082 
Ten months, 1934 1,846,017 
Ten months, 1933. . 1,404,311 
Total 1933 . . .1,491,852 


Plan Aimed 
To Level Off 


Kmployment 


Certain Divisions to An- 
nounce New Models 
During Summer 





Detroit, Nov. 9.—Attack- 
ing the problem of leveling 
off the peaks and valleys in 
automobile production, Gen- 


eral Motors Corp., through 
its president, Alfred Pp. Sloan, has 
announced a plan for introducing 
certain car lines produced by the 
corporation’s divisions late in the 
summer and early fall, rather 
than announcing all new lines at 
about the first of the year, 


While some program for re- 
|; ducing the periods of plant in- 
| activity due to model changes 
'was made part of President 
| Roosevelt's executive order ex- 
; tending the manufacturer’s code 
| for another 60 days until Feb. i, 
|; the need for some effort along 
| this line was recognized by Gen- 
= Motors in the statement 
issued today in connection with 
the report of its earnings for the 
third quarter of the year. 


In addition to the announcement 
of General Motors’ plans in this 
direction, today’s statement also 
declared in favor of a broader 
margin between the wage pay- 
ments to workers and actual cost 
to the worker for the bare neces- 
sities of life. President Sloan 
pointed out that this margin be- 
tween earnings and actual needs 
provides the extra buying power 
which makes possible the higher 
standards of living common in the 
United States as compared with 
other nations. 

Excerpts from the report are 
as follows: 

“The Corporation now enters 
the fourth quarter, which is al- 
ways a period of readjustment— 
the completion of the production 
of its current models, and the be- 
ginning of its next year’s offer- 
ings. This year, in an important 

(Continued on Page 17, Col. 1) 


Separate Zone Operations 


of Buick and Pontiac 


Flint, Mich., Nov. 9.--One of the 


are merchandising both Buick 


major developments in automotive | and Pontiac cars, except that they 
affairs was disclosed today with| now will deal directly with the 
the announcement by Harlow H.|two factory sales organizations. 


Curtice, president and general 
manager of the Buick Motor Co., 
that as of Nov. 15, a completely 
new Buick zone organization will 
commence functioning. 

At the same time, according to 
the announcement, all functions 
of the Buick field organization 
will be separated from those of 
the Pontiac Motor Co., with which 
they have been combined since 
the consolidation with Buick, Olds 
and Pontiac sales activity three 
years ago. 

It is understood the change will 
not affect individual dealers and 
distributors, many of whom now 


| 


The move, seen as a develop- 


|} ment resulting from enlarged re- 


tail volume during the past year, 
re-establishes the separate sales 
entities of both Buick and Pon- 
tiac as was done in the manufac- 
turing divisions a year ago. 

Under the reorganization, the 
United States sales map has been 
divided by Buick into 14 zones 
with headquarters in New York, 
Philadelphia, Washington, Buffalo, 
Cincinnati, Detroit, Pittsburgh, 
Chicago, Minneapolis, St. Louis, 
Dallas, Kansas City, Atlanta, and 
Memphis. Buick distributorships 

(Continued on Page 9, Col. 4) 
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Neighborhood Stations Provide Actual Sales (Gains 


o-— a — 


Records of Sales Reports 





Show Value of New Plan 


By EDWARD H. DEVLIN 
9.—Definite proof is adduced that in De- 
sales-service type of stations are | 
Although the idea is comparatively new in the | 


Detroit, Nov. 
troit the neighborhood s 
paying. 





motor capital, figures are given by three Detroit dealers | 
who have set up the stations that they are selling more 
new cars through these outlets than they did under the | 


old system. 


Analyzing the reports made by these three dealers, 


Automotive Daily News is told by@ 


J. S. Makemson, head of Makem- 
son Motor Sales, Buick dealer, 
that out of every ten cars he 
sells, he estimates four of the 
sales would not have been made 
if he operated under the old type 
dealership. 

J. B. Cote, president of the J. 


| that at 


B. Cote Co., Ford dealer, says that | 


in the two months his new neigh- 
borhood plant has been operating 
his men have sold 20 new cars. 
He states further that approxi- 
mately 18 of these sales would not 
have been made without the con- 
tacts made at the new station. 


189 Sales to Date 
Stark Hickey, 


veteran Detroit | nas os 


Ford dealer, points to 189 new Car | 
sales so far this year in the feeder | 


plant as proving the value of his 
new set-up. He believes that he 
would normally have obtained 40 
of these sales, but the balance 
would have gone elsewhere. 

Makemson finds that the con- 
tacts his salesmen make at the 
pumps frequently lead to sales of 
either new or used cars. Further, 
he believes that these contacts 
could not be made in any other 
manner except at a great cost of 
time and money. 

Practically all of the 100 or so 
customers he serves daily at the 
gasoline pumps, excluding those 
who are transients, can be sold a 
service job if it is at all needed. 
Usually, states Makemson, when 
the customer sees the service 
equipment, he sells himself on the 
service idea. 

Equipping his plant so as to 
provide “Service for All Makes,” 
has enabled him to come into 
contact with 70 per cent more car 
owners who will some day be in 
the market for a new car than 
would be possible with the older 
style of dealership. 

“We find,” Makemson = says, 
“that we can make contacts at 
the pumps with our prospects in 
a friendly and business-like man- 
ner. While the customer waits 
for his car to be fixed up, we talk 
with him, helping him to pass the 
time. Then when he wants to 
trade his car, he remembers the 
treatment we gave him. Or pos- 


the plant while he is waiting. 
When he sees how well we are 
equipped to serve him, little sales- 
manship is required to sell him. 
He usually winds up by writing 
his own service ticket.” 
High Service Ratio 

At the Cote company, where 20 
new cars were sold in the first | 
two months of operation, between | 
90 and 110 customers drive 
daily for gasoline and oil. Of| 
this number, approximately 25 
can be sold a service job. This} 


the 25 daily service jobs, we find | 
least two of these car 
owners can eventually be sold a 
new car.” 

Stark Hickey said that at a re-| 
cent meeting of Ford dealers in | 
Chicago, W. W. Cowling, sales | 
manager of the Ford Motor Co. 
turned the meeting over to the | 
dealers to ask any questions they 
had in mind. The first question 
asked was “How are these new 
neighborhood service stations 
working out?” 

Other dealers who were oper- 
plan were re- 


| 


quested to give the answer. One! 
dealer, from Washington, D. C., 
said that his operations so far 


this year have earned him a net 
profit of $17,000. 


Hickey reports that aside from 
the extra 189 new cars he has 
sold through the feeder station, 
he finds that the station is of 
great value as a good-will builder. 

Waits for Car 

The service at these new sta- 
tions is faster through having 
newer equipment and_ greater 
space in which to work. Usually 
when a man has a small service 
job to have done on his car, if | 
he knows it will only be a short 


while until he can have the car, 
he will wait for it. While he is 
waiting, he can watch the work 


being done 
terms with 


He gets on friendly 
the employes, and 


wnen he is in the market for a 
new car, that's where he will go 
to get it. 

Also, Hickey said, providing 
service for all makes of cars 
brings them into contact with 
owners of “foreign” makes of 


cars. It has been their experi- | 
ence that despite their best sales 


drives, the company has not been 
able to attract these customers 
before 

‘We all know,” Hickey said, 
“that it is easier to continue busi- 
ness with a man than to start in 
‘cold.. After we have been serv- 


icing a man’s car for a consider- 


| able period, he learns that we are 


| make the sale.” 


Ky. Court Upholds 


in| Jefferson Circuit Court has up- 


;on 


is held to be a very good record | 
in view of the fact that a great | 


number of the gasoline 
ers are not residents of the dis- 


trict where the Cote plant is lo-| 


cated. 


Cote finds that few of his cus-| 


tomers at the feeder station go to 
the main plant when they are in 
the market for a new car. It 
was at the feeaer station, he says, 
that they were first contacted, 
and they are on more familiar 
terms with the personnel there, 
so when they want a new car, 
it is at the feeder station that the 
saie is made. 

“Our operations at 


the gas 


pumps afford us about 75 per 
cent more contacts with car own- 
ers who will some day want an- 
other car,” Cote said. 


“Also, of 


custom- | 





sibly we may take him through | he goes on from the little service 


reliable business men, and when | 


jobs to the purchase of a new 
car, he continues with us, and we | 


Dispu ted Tax Law 


Louisville, te. Nov, 9. The 
| held the General Assembly's law 
| providing for a special tax levied 
automobiles purchased out- | 
side the state of Kentucky. 


John W. Chenault jr., purchased 
an automobile in Indiana for 
$668.80 and paid the Indiana sales 
tax of one per cent. When the 
county clerk refused to issue him 
license until the Kentucky sales 
tax was paid, Chenault brought 
suit claiming that it interferred 
with interstate commerce. The 
court held that it was not a tax 
on interstate commerce because 
there is no attempt to levy it 
while the car is being transported. 
When it is brought into the state, 
he ruled, it is properly subject 
to taxation by Kentucky. 

The Court concluded that none 
of the constitutional rights of 
the outside purchaser have been 
violated, 





'of America announced 


‘Homme by Ford Company 





Left to right are George Holzbaugh, Stark Hickey, and John Hettche, 

| Detroit Ford dealers, who attended the banquet given in Chicago 

| recently in honor of the 100 Ford dealers in the U. S. with the highest 
sales totals | in October. 


Herrington Sees 
Upward Trend in 
Foreign Business 


Indianapolis, Ind., Nov. 9.— 
| Considerably improved European 
late this | business conditions, particularly 
week that marked increases in| in England where automotive 
1935 automobile production sched- | Plants are on an active production 


ules of the Ford Motor Co. have +e se eat eal ea 
made necessary complete re-| 00 28.0n, president of the Mar- 


arrangement of the Detroit plants | mon-Serrengeen, Se, Ino, wie 


Murray Changes 
Plant to Meet | 
1935 Production 


Detroit, Nov. 9.—Murray Corp. 





of the body building corporation | pl a nee Se Swe 
in order to handle rapidly expand-| Back at his 
ing business. |desk at the 
The corporation, through its | Marmon - Herr- 
president, C. W. Avery, also re-| ington factory, 
ported a definite increase in other where all-wheel 
: . ; |drive truck 
manufacturing operations in manuiectus i ae 
which it is a leading figure, on! ie progressing 


the basis of 1935 orders now at 


: at a rapid rate, 
hand, and indicated a substantial 


Herrington has 


improvement in 1934 from a fin-| many _ interest- 
ancial standpoint over operations|ing obs erva- 
of last year tions to make 

3esides its body building opera- i —_—— A.W. Herrington 
: . Ss De 4uro- 
tions for Ford and other custom- "i 

: pean journey with the trip he 

ers, Murray Corp. has a tremend- made in 1933 
ously increased 1935 production In Great Britain, at the present 
schedule of cushion springs and| time, there is a definite air of | 
allied automotive parts for other) both optimism and _ prosperity. 


There has been a great improve- 
ment in the activity of the 
British automotive industry, both 
sales and manufacturing 


motor concerns. Large orders | 
have been placed for custom.| 
built bodies tor one of the higher- | 
priced makes of cars, and the | 
corporation this year will increase | 
its production of truck frames, as | 
well as of 1935 passenger car | 
types 


Chrysler Dealers 
Sell 2,684 Cars 
Week of Oct. 27) 


Detroit, Nov. 9.—-Retall deliver- 
ies of Chrysler and Plymouth cars | 
by Chrysler dealers in the week 
ending Oct. 27 showed a remark- 
able increase over the preceding 
week, considering the season of 
the year. The dealer organization 
reported 736 Chryslers delivered, 
an increase of 7.9 per cent over 
the 682 units reported for the pre- 
ceding week, while the figure for 
Plymouths was 1,948 units, an in- 
crease of 13.5 per cent over the 
previous week. The combined to- 
tal of 2,684 units exceeds by 11.9 
per cent that for the previous 
week. 

For the 43 weeks of 1934 includ- 
ing Oct. 27, the combined total of 
Chrysler and Plymouth cars de- 
livered by Chrysler dealers was 
126,907 units, more than double | 
the figure of 57,803 reported in 
the corresponding 43 weeks of 
1932 and 20.3 per cent over the 
105,451 units reported in the cor- 
responding period of last year. 


Medium-Heav y 
‘Truck Announced 


| By White Motor 


Cleveland, O., ‘Nov. 9.—A eis 


poses, is announced by the White 
Motor Co. 

This new truck, designated as 
model 718, combines high load 
carrying capacity with a medium 
size economical power plant, hav- 
jing a gross rating of 20,000 
pounds with a range of wheel- 
bases from that of a tractor of 
130 inches by increased steps of 
18 inches up to 190 inches. 

The engine is a _ six-cylinder 
L-head type with a piston dis- 
placement of 303 cubic inches, de- 
veloping 90 horsepower at 2800 
r.p.m. The engine crankshaft and 
camshaft run in seven main bear- 
ings. Full pressure filtered lubri- 
cation is carried to main, connect- 
ing rod, camshaft, and wrist pin 
bearings. 

At additional cost, a roomy, 
well ventilated 60 inch cab is fur- 
nished with insulation to insure 
comfort during all weather oper- 
ation. This insulation covers the 
roof, dash, floor boards, and spe- 
cial housing cover over the en- 
gine which protrudes into the cab. 

Chassis construction is so ar- 
ranged that ideal load distribu- 
tion is obtained on the tires, in- 
suring low tire cost. 








| medium heavy duty truck, adapt- 
able for all general hauling pur- | 


a eee 


Sashes Hold 
Detroit Show 
Space Drawing 


Detroit, Nov. 9.—Detroit’s 34th 
annual automobile show, which is 
scheduled to be held in Conven- 
tion Hall, Jan. 12 to 19, will un- 
doubtedly be by far the most 
important automotive exposition 
ever held in the Motor City. At 
least this was the general opinion 
of the membership of the Detroit 
Auto Dealers Assn. which con- 
vened at the Detroit Athletic Club 
this past week for the purpose 
of drawing space in the show and 
discussing plans for the event. 

All of the floor space assigned 
to automobiles and commercial 
cars was eagerly taken by the 
exhibitors who were unanimous 
in the belief that the year 1935 
| will see many more motor ve- 
|hicles put in service than were 
delivered during 1934 despite the 
splendid increase shown last year 
over 1933. 

Passenger cars for which space 
was taken include: Auburn, 
Buick, Cadillac, Chevrolet, Chrys- 
ler, De Soto, Dodge, Ford, Gra- 
ham, Hudson, Hupmobile, La- 
Salle, LaFayette, Lincoln, Nash, 
Oidsmobile, Packard, Plymouth, 
Pontiac, Pierce-Arrow, Reo, 
Studebaker and Terraplane. 
| In the commercial car exhibit, 
|exhibition space was taken by 
Chevrolet, Dodge, Federal, Ford, 
| GMC, Reo, Studebaker and Ter- 
| raplane. 
| “From the Detroit standpoint,” 
said J. A. Schulte, chairman of the 
Detroit show committee, we feel 
that our show will take on a 
greater national importance 
| due to the fact that a great 





| many factory officials who have 


| gone to the national shows in 
the past, will not do so this year 
and the Detroit show will be the 
only one which will be attended 
| by a great many of them. We 
are very happy to have the Na- 
tional Automobile Dealers Assn. 
and the Society of Automotive 
Engineers hold their big conven- 
tions here at show time for, from 
| the civic standpoint alone, this 
| means the bringing of thousands 
of visitors to Detroit ani gives 
|/us an opportunity of placing the 
automotive industry in the fore- 
| ground to a greater extent than 
ever before. 


Dienstnn “Sales 
| For October Go 
Over Sept. Mark 


Pontiac, Mich., Nov. 9.—Retail 
deliveries of new Pontiac auto- 
| mobiles during the final 10-day 
| period of October exceeded those 
of every similar period since the 
last 10 days of August, it was 
stated today by officials of the 
Pontiac Motor Co. 

Deliveries in the final October 
| period were 400 units greater 
than those of the second 10 days 
and 800 greater than the first 10 
days of the month. The October 
total of 4,918 also is ahead of the 
total figure for September. 

By exceeding the company’s 
forecast of retail sales for the 
month by more than 1,000 cars, 
Pontiac is keeping pace with 
other mercantile lines which have 
continued to show surprising ac- 
tivity this fall. 

Retail activity such as Pontiac 
dealers are enioying at this time 
of the year, with factory produc- 
tion curtailed to a minimum, re~ 
sults in greatly reduced stocks of 
new cars in dealers’ hands, it was 
pointed out, and paves the way 
for the increased activity that 
comes with the new year. 
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Tax Study | Shows Trend to “All Traffic Will Heat” 
Inequality of Rates Seen ISAK an 


As Stifling Motor Usage 


By WILLIAM ULLMAN 


Washington, Nov. 9.—More in- 
iquitous than its most violent 
critic has accused it of being! 

That evaluation of the motor 
vehicle tax situation is the only 
one possible after examination of 
the results of a survey of auto- 
motive taxes due to be released 
here tomorrow by the United 
States Bureau of Public Roads. 

The study, the most exhaustive 
one of its kind ever undertaken 
by any agency, public or private, 
goes straight to the heart of the 
motor taxation matter. Its pur- 
pose was not merely to discover 
the amount of the burden borne 
by highway transport —that al- 
ready was known—but to examine 
the tax structure itself. 

“Approximately nine per cent of 
the revenues derived from state 
motor vehicle and gasoline taxes 
in 1932 were diverted to uses not 
related to roads and_ streets. 
The principal items of diversion 
included payments to general 
funds, $39,652,339; unemployment 
relief, $19,546,456; and_ schools, 
$14,522,113. 

County Fees Negligible 

“Fees and taxes imposed on mo- 
tor vehicles by counties in 1932 
were negligible in comparison 
with those imposed by other juris- 
dictions, the total reported being 
less than $2,000,000. 

“Personal property taxes were 
imposed on motor vehicles by 
either state, county, or local au- 
thorities in 31 states and the 
District of Columbia, the esti- 
mated collections being 
neighborhood of $36,000,000. Be- 
cause of the difficulties in assess- 


ment and collection the personal | in Missouri to 


property tax as ordinarily admin- 
istered is not effectively applied 
to motor vehicles. Five states 
and the District of Columbia re- 
quire that evidence of tax pay- 
ment be presented before licenses 
are issued to vehicle owners, thus 
insuring full 
registered vehicles. Seventeen 
states, containing 46 per cent of 
all registrations, exempted motor 
vehicles from taxation as 
sonal property.” 

By way of demonstration of the 
first conclusion of the survey, 
that there is a desperate lack of 
uniformity in taxation methods 





in the | 


startlingly with the $492 in Wis- 
consin, $255 in Florida and $252 
in Idaho. 

When all taxes paid by public 
carrier vehicles in the bus cate- 
gory are included, the comparison 
becomes even more startling. 
This classification includes not 
only registration fees but gaso- 
line taxes and special assessments 
of all kinds. Iowa leads the list 
in this classification with an 
average of $932 per vehicle with 
Montana at the other end with 
$112. In between are such rates 
as Wisconsin, $828; Florida, $772; 
Minnesota, $638; North Dakota, 
$155; and the District of Colum- 
bia, $175. 

Because of the complete ab- 
sence of any uniform formula for 
assessing taxes against them, 
trucks lend themselves less read- 
ily to such broad and direct com- 
parisons. 
however, in the case of common 
carrier trucks in one classifica- 
tion, the Bureau’s experts show: 

“Average payments of registra- 
tion fees by common carrier 
trucks varied from $13.56 in Mis- 
souri to $84 in Oregon; and of all 
fees and taxes from $99 in Mis- 
souri to $445 in Florida. The 
range of average payments by 


capacity and less was as follows: 


all 
in 


Missouri to $47 in Idaho; in 
fees and taxes from _ $70 
Colorado to $408 in Florida. 


Truck Fees Vary 
“In the case of the heaviest ca- 
pacity group (five tons or more) 
registration fees varied from $33 
337 in Iowa, and 
all fees and taxes from $276 in 
Louisiana to $1,031 in Minnesota.” 


Figures in the survey are 


| brightly illuminating with respect 


|to the point always insisted upon | 


| by highway transportation inter- 


collection for all | " 
| vehicle pays 


per- | 


that the commercial 
its just proportion 
of the motor tax bill. 
The report points out 
connection: 
That the owners of passenger 
ears which constituted 84.3 per 


ests, namely, 


in this 





| trucks of one and one-hs ‘ 
d one-half tons lthe close of business Nov. 


| In registration fees, from $10.50 in | 


Making a comparison, ||| 








| cent of all vehicles, paid only 72.9 
per cent of the registration fees | 


which indicates a tax philosophy | 


of “all the traffic will bear,” the 
Bureau’s experts present some 
striking figures. 


Cars Average $28.35 

With respect to passenger cars, 
for example, the national average 
of taxes paid during the year of 
the survey was $28.35. The varia- 
tions from the average were little 
short of astonishing. They begin 
with the District of Columbia 
with its $1 flat rate license or 
registration fee and its two-cent 
gasoline tax which, plus a per- 
sonal property levy, brings the 
average annual payment to $10.77. 
At the other end of the list is 
Florida, where the average ve- 
hicle owner pays $60 annually. In 
between, the Bureau cites such 
such states as California, second 
with $19; New York, Connecticut, 
Arizona and Texas all within $1 


| vehicles 


and $73.1 per cent of the gasoline 
taxes. 

That taxicabs, 
ately from passenger cars in 
states and the District of Colum- 
bia, comprised 0.3 per cent of all 
and contributed 0.5 per 


reported separ- 


27 


}eent of the registration fees and 





0.9 per cent of the gasoline taxes. 

That motor buses, which in- 
cluded 0.2 per cent of the total 
number of registered vehicles, 
contributed 1.2 per cent of the 
registration fees and 1.2 per cent 
of the gasoline taxes. 

That trucks and tractor trucks, 


|comprising 13.1 per cent of the 


vehicles registered, paid 24.2 per 


|cent of all registration fees, and 


}an even larger 


proportion of the 


| gasoline taxes, 24.7 per cent. 


of the national average rate; 
Arkansas, $50; Georgia, $48, and | 
Tennessee, $47. 

In respect to taxicabs, the 
range is even wider. The na- | 
tional average—for registration 
fees only—is $17.72. Among the | 


different states and the District 
of Columbia, the latter again the 
lowest, the rates paid for taxi 
licenses vary from $5.13 annually 
to $59. 

An almost unbelievable differ- 
ence is to be found between the 
various jurisdictions with respect 
to variations in bus registration 
rates. License fees for such ve- 
hicles vary from $1 in the District 
of Columbia to $518 in Minnesota. 
Montana charges $11 for bus reg- 
istrations, a rate that compares 


|A. F. St. 





Federal Court 


Verdict Backs 
Dealers’ Code 





San Francisco, Nov. 8.—The 
NRA code for the retail automo- 


bue business was upheld in Fed- | 


eral district court today by Judge 
Sure, who enjoined 
James W. McAlister, head of a 
distributing firm, 
price provisions. 
McAlister had declaredhis in- 
tention to ignore the code by 
making his own “trade in” values 
on cars. Judge St. Sure held that 
the fixing of maximum allow- 
ances for used cars on new car 
purchases was not confiscatory. 


from violating | 


Kicks on New Budget 
Plan Due Nov. 23 


Washington, Nov. 9.—Ob- 
jections or suggestions con- 
cerning changes in the 
bases of assessment for 
budget support, as proposed 
by the Kansas and Pennsyl- 
vania state advisory com- 
mittees of the motor ve- 
hicle retailing trade, must 
be submitted to Jo G. Rob- 
erts, deputy administrator, 
before Nov. 23, the NRA 
announced today. 

In addition to suggesting 
a simplification of its meth- 
od of assessment, the Kan- 
sas administration agency 
proposes a reduction of its 
budget total from $53,350 to 
$51,480. 

The Pennsylvania agency 
proposes an assessment of 
$2 for each motor vehicle 
delivered. Used car deal- 
ers would pay a flat charge 
of $15 per year. 








267,530 Trucks 
Register Under 
Industry’s Code 


Washington, Nov. 9.—Registra- 








| legislative 





SAE and N.J. Truckers 
Stage Joint Exhibition 





(Continued from Page 1) 


ference. General H. B. Markham, 
director of the American Petro- 
leum Institute, who was also 
scheduled to speak, could not be 


| present, but was represented by 


his assistant, C. S. Lee, whose 
talk on trends in taxation and 
regulation of highway transporta- 
tion was well received. Both 
speakers stressed the tendency 
toward unfair taxation and 
sounded warnings of further ef- 
forts by unfriendly interests to 
boost the burden at forthcoming 
sessions. ) 


A feature of the first day’s 
sessions was the paper by N. 
Mitchell, technical engineer, Asi- 
atic: Petroleum Co., who came 
from England to tell about the 
results being secured there with 
Diesel compression ignition en- 
gines, especially in bus applica- 
tions. These results are so favor- 
able that the London General 
Omnibus seem likely to give up 
the purchase of gasoline engines 


}and substitute the compression- 


tion under the trucking code, at | 


2, to- 


taled 267,530 vehicles, according to 


tional Code Authority. That fig- 


ure represents a gain of 2,661 
trucks over the previously re- 
ported figure last week, it is 
stated. 


During October, more than 17,- 


000 trucks were registered in the | 


country. 
The following t 
the code vehicle registrations by | 


|American Telephone 


ignition type for them. 

This paper called forth an ex- 
tended discussion in which A. A. 
Lym 
the New Jersey Public Service, 
B. B. Bachman of Auto-Car, Aus- 
tin Wolf, W. E. John, T. C. Smith, 
and Tele- 


| graph Co., and many others tool 
official reports filed with the Na- | SSP y 7 . 


part. Bachman expressed the 
view of the truck manufacturers 
when he said that they are in- 


| terested technically in Diesel en- 


tabulation shows | 


| 


gines and would be inclined to 
take them up if proper sizes and 
a sufficient market justified, but 
that such a market as exists is 
scattered and the sizes of devel- 
oped engines available is such as 
| to permit their use only in large 
| trucks for which the market is 


| quite limited. 


| 


| 


states: 

Alabama 1,669; Arizona 648; Arkan 
sas, 1,244; California 18,762; Colorado 
3,714; Connections 3,330; Delaware 1, 
118; District of olumbia 910; Florida | 
1,165; Georgia 13 Idaho 1, Ili 
nois 20,352; Indiana 6,790; aot 6,553; 
Kansas 6,215; Kentucky 2,440 

Louisiana 1,048; Maine 10,145; Mary 
land 3,903; Massachusetts 10,632; Mich 
igan 14,401; Minnesota 6,684; Mississippi 

11,770; Missourt 11,743: Montana 834; 
Nx braska | c Nevada 383; New Hamp 
shire ) he Jersey 6,631; New | 
Mexico "050; New York State 11,442; 
North Carolina 2,135; North Dakota 1, 
3 Ohio 16, 0 

Oklahoma 3,204; Oregon 2,393; Penn 
sylvania 28,947; Rhode Island 2,040; | 
South Carolina 3,780; South Dakota 1, 
287; Tennesse e 1,696; Texas 5,546; Utah 
601; Vermont 1,881; Virginia 4,639; 
Washington 3,825; West Virginia 2,605; 
Wisconsin 7,650; Wyoming 1,213; New 





York City 


| Calttenio to 


Crack Down on 
Car Caravans 


San Francisco, Nov. 9.—-Definite 
steps were taken here today to 
put a stop to the practice of cara- 
vaning motor cars from eastern 
manufacturing centers into Cali- 
fornia and other western states. 

Backed by automobile dealer 
bodies, welfare organizations, the 


| California State Chamber of Com- 


merce, organized labor forces, 


| law enforcement agencies and the 


| State 


| NRA, has fired the first salvo in a | 


Labor Commission, Donald 
Renshaw, regional director for the 


|} campaign to end the caravaning 








menace which, according to state- 
ments of officials of the above 
mentioned allies, is foisting thou- 
sands of indigent persons on the 
already over-taxed relief agencies 
of the state. 

A special meeting of the San 
Francisco Motor Car Dealers’ 
Assn. was called for the purpose 
of formulating plans for co-oper- 
ating with the NRA authorities 
in the effort to rid the industry 
and the public of this undesirable 
condition. At this gathering of 
dealers, a resolution protesting 
the practice was passed. 








| Shanley, 
| New 


{on safety 
in the motor vehicle field, 
promoting | 


At Thursday’s luncheon, Fred 
M. Rosseland, manager of the 
Newark Safety Council and J. J. 
chief inspector of the 
Jersey Motor Vehicle De- 
gave important facts 
and enforcement work 
stres- 


partment, 


sing the need for 
safety on humanitarian, self-pres- 
ervation and economic grounds. 

As Federal Co-ordinator’ of 
Transportation, Eastman was un- 
able to send a representative to 
address the informal dinner on 
Thursday evening, J. M. Pitager- 











an and others representing | 





ald, vice-chairman, Eastern Rail- 
road President’s Conference, was 
asked to make the principal ad- 
dress. He was introduced by 
Dean A. R. Cullimore, of the 
Newark College of Engineering, 
and spoke on the meaning of 
transportation co-ordination. 
This dinner was followed by an 
evening code session presided 
over by Robert Jackson, chairman 
New Jersey State Code Authority 
for the trucking industry. 
Fitzgerald’s talk was largely a 
plea for a more equitable govern- 
ment control over all transporta- 
tion facilities, based on the con- 
tention that there cannot be 
destructive competition with a 
net profit to anybody. He made 
it plain that in his view each 
agency should be so co-ordinated 
that each should perform that 


type of service which it can 
render most efficiently. 
Two excellent talks featured 


the code session. That by T. V. 
Rogers, president of the American 
Trucking Code Authority being 
especially forceful and creating 
an excellent impression among 
the large number of truck operat- 
ors and engineers who attended. 
Rogers outlined the far reaching 
accomplishments which the truck- 
ing code has brought about, say- 
ing that 270,000 vehicles have 
been registered under the- code 
and some 300,000 additional work- 
ers added to the payrolls of the 
operators. The code, he said, 
gives national regulation and has 
developed a national organization 
with which government authori- 


| ties can deal where nothing com- 


parable existed before. 

F. I. Hardy, industrial engineer, 
of Boston, outlined what he 
termed the economical application 
of rates for movement of freight 
by motor trucks showing how a 
logical rate structure can be built 
up by a careful analysis of truck- 
ing costs. 

Important papers were pre- 
sented at the Friday afternoon 
session with introductionary re- 
marks by F. J. Winchester. The 


| papers included one by G. E. Clin- 


ton, traffic manager of Scheffield 
Farms on the problems of indus- 
try using the highways, and one 
by W. J. Sloan, engineer of the 
New Jersey Highway Commission 
on planning and administering 
highway systems for’ greatest 
usefulness. 


Washington Gide feat 


Ban In Germany-Ireland 


Washington, Nov. 9.— Govern- 
ment officials here are studying 
two new developments’ which 
loom as substantial obstacles in 
the way of American’ export 
trade in automobiles. The addi- 
tional twin handicaps are the an- 
nounced purpose of the German 
economic ministry to set up a 
sharply restrictive barter system, 
and the move of the Irish Free 
State looking toward drastic re- 
duction of imports of American 
cars by 
quota. 

State department and other of- 
ficial sources here now are study- 
ing all the available facts. 

Succinctly, the announcement by 


| Dr. Hjalmar Schacht on behalf of 


the economic ministry calls for 
barter arrangements on the basis 
of one to ten; in other words, ten 
times as much German goods will 
have to be bought by Americans 
as German nationals will be per- 
mitted to purchase here. In ex- 
ceptional cases a five to one ratio 
will be allowed. Indicative of the 
stringency of the ruling is the 
notice served upon one manufac- 
turer (General Motors) with a 


imposition of a rigid | 





|ard, Nash, and Hudson. 
| Motors and Ford have their own 


large plant in Belgium. This 
maker was informed that a total 
importation of only two cars 
yearly would be permitted. 
American firms represented in 
barter negotiations with the eco- 
nomic ministry, according to in- 
formation received here, included 
General Motors, Chrysler, Pack- 
General 


plants in Germany, but owing to 
foreign exchange control they 
cannot take their profits out of 
the Reich. 

Details available here today on 
the move of the Irish Free State 
indicate that from Nov. 26 until 
June 30, 1935, only 420 finished 
automobiles, 100 chassis, and 500 
bodies may be imported. The 
usual importation is about 7,000 
cars per year. 


New York, Nov. 9.—-The United 
Press reported today that Amer- 
ican firms were preparing to 
withdraw from Germany follow- 
ing the collapse of separate nego- 
tiations. All proposals by the 
American firms in an effort to 
mitigate the government ruling 
were turned down. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 

us interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
predjudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
of NEWS which is timely, authentic and of value. 
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Reciprocity and the Forgotten Man 


At a meeting of the export managers of the Automobile 
Manufacturers Assn., held in Detroit this week com- 
plete endorsement was given to the Administration pro- 
gram for establishing reciprocal tariff agreements with 
other nations. It was brought out that such trade treaties 
are now being negotiated with 12 foreign powers and one 
has already been completed with Cuba. 

That exports are an important link in helping to main- 
tain normal production schedules may be judged from the 
fact that the materials going into the production of auto- 
mobiles alone, which were exported during 1929 entailed 
the purchases of 800 tons of steel, 22 million square feet 
of plate glass and three and one-half million gallons of 
paint, not to mention the five million tires and correspond- 
ingly large quantities of copper, upholstery, leather, 
aluminum and other products. 


In the production of automobile parts for exports 45 
states in the Union are represented. California boasts 200 
such plants, Rhode Island 23, Montana 17, and Texas over 
100. With these figures in hand it is not difficult to see 
that an upturn in automobile exports would benefit a great | 
number of our people in widely scattered sections. 

That a real export market does exist may be judged 
from the fact that while the population of the United 
States accounts for only seven per cent of the world’s 
population it owns 70 per cent of all automobiles. Still 
more encouraging is the fact that the vast majority of 
these potential buyers are citizens of countries which at 
the present time are not producers of automobiles. 

Our vast home market puts us in the strategic position 
of being able, through mass production methods, to pro- 
vide automobiles of much superior quality, at much lower 
prices than can be offered by our foreign competitors. 
It is only through more favorable trade agreements that 
our competing nations are enabled to continue in markets | 
outside their own countries. In many cases these exces- 
sively high duty walls which surround our most promising 
motor car markets were built in retaliation for high tariffs 
placed upon the products of that market when exported 
to the United States. Many of these tariffs were imposed 
by our government in the belief that they would protect 
American workmen from foreign competition. 

At the present time the automobile industry and the 
United States government are greatly concerned with the 
problem of leveling out the peaks and valleys in domestic 
automotive sales and production. Some of our most prom- 
ising foreign markets are located in zones below the 
Equator where best automobile selling seasons would fall 
at season which would be almost the opposite from our 
best selling season. If these markets could be cultivated 
we would be in the enviable position of producing to meet 
our foreign demand at a time when our home market de- 
mand was dwindling or done. 

The automobile industry is not asking special favors— 
it merely asks an even chance to sell its products in 
foreign markets on a equal basis with its competitors. 
Reciprocal tariffs would bring this about—but reciprocal 
tariffs can not be agreed upon until other industries in 
our country withdraw their demands for excessive pro- | 
tection and agree to meet their competitors on the same. 
basis that the automobile industry is meeting it today— | 
by building a better product and selling it at lower cost. 








With our huge home market this can be done without the | 
necessity of lowering our present standard of living by | 
paying smaller wages. Our industry has proved this. | 


FREE 


AIR 


By Cliff Knoble 





E’RE now able to produce 
more than we can use, of 
everything except consumers. 


+ * ea 


Correct This Sentence: 


“THE REASON I’ve been suc- 
cessful is because I never used a 
good idea unless I originated it 
myself.” 

* * cd 


THIS IS THE MONTH in which 
factories make up their advertis- 
ing budgets. The following 11 
months are the ones in which 
they make the customary reduc- 
tions, 

* * 


Suggestions to Service Men: 


If the brakes squeal, roughen 
up the brake bands. If the owner 
squeals about the charge, give 
him the same treatment. 


* * * 


There's said to be some agi- 
tation brewing on the part of 
two or three motor car manu- 
facturers, for a government 
bonus on the cars they didn’t 
build. 


* # * 
Nomination for the most useless 
thing in the world: 
Sales talk on last year’s model. 
« Bg * 
THE DIFFERENCE between a 
successful salesman and a failure 


is that a failure will seldom admit 
being his own handiwork. 


* * ok 


Sentences never seen in an auto- 
mobile ad: 


“There's scarcely a thing about 
this car that won’t command your 
wonder—especially the claims we 


make about it. 


A HICK TOWN is a place 
where people go to church on 
Sunday morning, even if they 
have to park as much as two 
blocks away. 

* * * 
Advice to Salesmen: 

MANY A SALESMAN has 
proved himself to be a smart 
fellow by developing original ideas 

while some other salesman who 
wasn’t half as smart, got more 
business by using the good ideas 
of other people. 


* * * 


An American failing — buying 
a higher-priced car than you can 
afford, just to show people that 
you CAN afford it. 

% * * 
Silly Similes: 
As funny as a second blowout. 
* * * 

It’s easy to locate the tail-end 
salesman. He’s the one who’s 
sobbing about the other guys get- 
ting all the breaks. 

* * x 


WANTED: A couple of auto- 
mobile salesmen answering to the 
names of Dizzy and Daffy. 


a ea * 


Do the best you know how, but 
do SOMETHING! Game fish are 
never attracted by stagnant 
water. 

co * a 


Dumbell Ditties: 


I never thought I’d try to see 

What the top speed of my car 
might be, 

And take the chance of a broken 
neck. 

I never thought. Ain’t that some 
wreck? 
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The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. 


Readers 


are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 





Discounts 
We are enclosing a copy of a res- 
olution that was adopted by the 


Troy Automobile Dealers’ Assn. and 
mailed 
of the Empire State Automobile 
Dealers’ Assn. for further action. 

We are submitting this to you to 
publish same in your paper, if you 
so desire. 

“Lew Stapley: At a 
the Troy Dealers’ Assn., held at 
Troy, New York, on Oct. 29, 1934, 
it was moved, seconded and carried 


meeting of 


that the following memorandum be 
submitted to you: 
“(1) The Troy Dealers’ Assn. 


feels that the profit allowed by man- 
ufacturers on the sale of new cars 
is inadequate and therefore request 
that action be taken by the Empire 
State Assn. and the National Auto- 
mobile Dealers’ Assn. to insure the 
obtaining of a better deal from the 


factories before 1935 agreements are | 


submitted. 

“(2) The Troy Dealers’ Assn. ob- 
ject to the policy of cleaning up 
obsolete or discontinued models with- 
out a proper rebate from the fac- 
tories to compensate for these dis- 
counted sales. 

“(3) It is the opinion of the Troy 
Dealers’ Assn. that our state and 
national associations should take 
immediate action and that dealers 
should be protected by these associa- 
tions from any further ‘chiseling’ 
by the factories. 

“In order to protect all dealers 
we believe quick action is necessary 
and therefore request your very 
prompt attention.”—Frank A. Rich- 
ter, Troy Automobile Dealers’ Assn., 
Troy, N. Y. 


Correction 


My attention has been drawn to 
a report issued by the Automotive 
Daily News, which states that it is 
distributed by the National Associa- 
tion of Finance Companies and 
which purports to give a summary 
of portions of an address recently 
made by me at the annual meeting 
of the National Association of Fi- 
nance Companies, but which gives a 
wrong impression of what I said on 
that occasion. 

A reading of the context of my 
remarks will show that whilst I 
specifically referred to what I had 
said last year regarding bonuses, 
yet at the same time I referred to 
“any action by a number of your 


to Lewis Stapley, president | 





members lessening the regard in 
which the business today is held by 


bankers and others.” The point be- 
ing that my criticism was not di- 
rected merely at the giving of 


bonuses, but at any practice which 
gave the purchaser different treat- 
ment from what he thought he was 
getting. 


The report further says that I 
stated “it is unfortunate that any 
other associations have been 


(Continued on Page 6 Col. 1) 


“oa Word in 


edgewise” 


By the Publisher 





New York. 
Brokers New York’s an- 
Ballyhoo swer to the 


and Business Roosevelt land - 

slide was an ad- 
vance in market quotations, par- 
ticularly in motor shares. Evi- 
dently, even the opposition be- 
lieves that with elections out of 
the way business can go back to 
its regular job of building and 
selling what people want to 
buy. 

cs * * 

The crisp fall air is not the 
only exhilaration one gets from 
this big metropolis these early fall 
mornings. There is a _ definite 
sense of renewed optimism which 
augurs well for the automobile 
business when the new cars are 
announced. No one here seems 
seriously concerned over the cars 
remaining to be sold. Each week- 
end sees a clean-up which is sur- 
prising at this season. One line 
of cars will be sold out, so they 
say, before the first of next 
month and no new models are 
promised before show time. 

oe a * 

Have had several of our readers 
here tell me they were planning to 
take the R and R book home for 
a careful study. Everyone here 
seems highly pleased with our 
first effort. 

I have yet to meet anyone wh 


(Continued on Page 9 Col. 1) 
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The Tide of Tratitie 
Flows to Florida 


Another great season looms in Florida—per- 
haps the greatest of all! For hotel reserva- 
tions and house leases already presage the 


greatest season in Florida’s history. 


America’s buying power—cash buying power— 
will again be flooding those broad Florida 
highways. For it is an outdoor minded throng 
that flocks to Florida, ever responsive to Out- 


door Advertising. 


Packer of Florida has made further extensions 
in its Florida operations. It covers more than 
sixty cities and towns, and the Packer organ- 
ization in Jacksonville is excellently equipped 
to conduct your Florida campaign with splen- 
did coverage at low cost. Early reservations 
are advised because we have already received 
more advance contracts than in any previous 


Florida season. 


PACKER 


OF FLORIDA, INC. 


SACKSONVILLE 
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Body Designs on 1935 Cars to Emphasize Length 


Makers Planning Styles 


To Provide Greater Space 


By J. EDWARD SCHIPPER 
Member, Society Automotive Engineers 


Detroit, Nov. 9—From_ the 
news that has leaked out through 
the grapevine telegraph, 1935 
automobile bodies will be lower, 
longer and larger. Manufacturers 
have reduced the over-all height 
of the bodies from three-quarter 
to two inches. At the same time 
seat widths are being increased 
and because of greater length 
there is greater leg room avail- 
able. The reduction in the height 
of the car has been achieved with- 
out any sacrifice of road clear- 
ance or head room, according 
to engineers who are willing to 
disclose their knowledge of 1935 
practice. 


Horizontal Louvres 
Because most of the manufac- 


turers will be quite late in an- | 
nouncing their new models this 


year, there has not been the usual 
amount of advance information 
available. 
days, however, it has been pos- 
sible to learn some of the major 


tendencies in styling. Apparently | 


Within the past few | 


so as not only to augment the 
carrying space in the car, but 


also to contribute toward its ap-| 


pearance. 


As far as the interior of the car 
is concerned, there will be a very 
noticeable trend toward a full 
three-passenger width in the 
front seat. One manufacturer 
achieves this by an actual addi- 
tion of three inches to the seat 
width, and to make the front 
seat even more roomy, this same 
manufacturer has cleared the 
front compartment by eliminating 
the gear shift lever and the em- 
ergency brake lever. How this 
is accomplished is still a secret, 





body engineers have gauged the | 
public fancy as drifting toward | 


narrow, higher radiators, because 
almost universally we 


learn of | 


this tendency for 1935. Longitud- | 


inal lines emphasizing the length 
of the body will be apparent from 
stem to stern. Louvres, for ex- 
ample, will generally be long- 
itudinal while avoiding any vert- 
ical impression which tend to cut 
the length line of the body. 
the rear of the car, graceful re- 
verse sweeps add still 


further | 


At | 


to the impression of length and | 


some of the clever body design- 
ers have, 


through the dividing | 


of the rear window, brought the | 


rear panel back in a continuous | 
sweep from the roof line to the | 


extreme rear tip of the body. 

From present indications the 
concealed tire tendency which will 
continue to increase in popularity. 
Body engineers state that the 
trend toward the removal of all 
accessories from the exterior of 
the car, leaving a streamline fuse- 
lage type of exterior, is bound to 
continue, The removal 
spare tire is simply a 
this direction. 


step in 


Recessed Trunks 
There will be more trunks this 
year and these will be distinctly | 
of the streamline variety, 
ing 


blend- 
into the form of the body 





IN “THIS | 
CORNER | 


ED 





(Continued from Page 4) 


formed.” I made no such state- 
ment. I said I was sorry “that | 
there should have arisen a diver- | 
gence of opinion among the mem- | 
bers of this association that has | 
gone to such an extreme that an- | 
other association has been formed.” 


The context shows that whilst I re- 


gretted there should have been such 
a divergence of opinion, I expressed 
no views regarding the forming of 
a new association. I never said or 
implied that the new association 
was, to use the expression in the 
report, “unfortunate” but I did say 
“my best wishes go to each organi- 
zation and I take an _ absolutely | 
neutral attitude in the happenings | 
that caused this separation.” I am 
writing this letter because I have 
many friends in both associations 
and I should be very sorry to have 
them think that I had, as this sum- 
mary of my remarks implies, taken 
an unneutral attitude between the 
two associations. 

As considerable publicity seems to 
have been given to the report, I 
think it is due to myself that the| 
National Association of Finance | 


Companies should give just as wide 
publicity to this letter as they gave 
to the report, and I shall be obliged 
if they will do so—Arthur W. New- 
ton, First National Bank, Chicago. 


of the)! 


| 


| 





THESE 





but it promises to be one of the 
interesting innovations of the 
coming year. 

Rear seat widths are also wider 


and by avoiding too much narrow- 


inging at the top of the body, full 
advantage can be taken of the 
entire width of the car for pas- 
senger space. 


Streamlined Accessories 

With these changes, cars are 
going to look longer and larger 
to an even greater degree than 
they have been actually enlarged, 
although the enlargements are 
real as well as imaginary. With 
the streamlining of all accessories, 
such as lamps, bumpers, etc., and 
with the use of the all-metal roof 
which blends to a greater degree 
with the rest of the body and 
with the artistic forming of the 
pierced type grills at the front 
of the car, the 1935 models are 
going to be interesting indeed. 





| Gilpin, Pontiac Chief 
Starts Tour of West 


Pontiac, Nov. 9.—A. W. L. Gil- 
pin, 
sales 


vice-president and general 
manager of the Pontiac 
Motor Co., left 
here last night 
for an extensive 
trip to the far 
west. He plans 
to lay the 1935 
program of the 
company— 
measurably ex- 
panded over this 
year’s — before 
the larger deal- 
ers and the 
A. W. L. Gilpin CO MPany’s 

wholesale or- 


ganization on the West Coast. 

Meetings to be held in Los 
Angeles, San Francisco, Portland 
and Seattle will include extensive 
organization work, it is expected. 











City of Chicago Given 
Ford World’s Fair Park 


Chicago, Nov. 9.—Park officials 
of Chicago yesterday announced 
the acceptance of the most gen- 
erous offer made by any exhibitor 
at the recent Century of Progress 
world’s fair. It came from Edsel 
Ford in behalf of the Ford Motor 
Co., and involves the donating of 
the Ford Park with Symphony 
Gardens and the “roads of the 
world” adjoining. 

Speaking for the Chicago park 
district, George T. Donoghue, gen- 
eral superintendent, said that 
“this gift is much appreciated 
and Edsel Ford may rest assured 
that the property will be main- 
tained on the high standards of 
the Chicago park system.” The 
Ford symphony gardens include 
the orchestra shell, offices, dress- 
ing rooms, storehouse and seats 
for 2,000 persons. 


POINTS 


A ear is no safer than 


the glass in its windows. 


The family usually rides 
in back practically sur- 


rounded by windows. 


Many automobile manufaec- 


turers have made Libbey: 
Owens-Ford Safety Glass available 
ALL-AROUND at NEW LOW PRICES. 
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Knudsen Finds Optimism 
At Minneapolis Meeting 


Minneapolis, Minn., Nov. 9. — 
Prospects for greater automobile 
sales in 1935 than were experi- 
enced this year are seen by deal- 
ers in all parts of the country, 
W. S. Knudsen, executive vice- 
president of General Motors Corp., 
declared in Minneapolis this week. 

Knudsen, accompanied by R. H. 
Grant, General Motors vice-presi- 
dent in charge of sales, and L. P. 
Fisher, a member of the executive 
committee, made a hurried visit 
to Minneapolis to call on dealers 
of the General Motors products. 

“I ask dealers what they ex- 
pect next year,” Knudsen de- 
clared. “They all tell me they 
expect a greater volume of sales. 
Why? Some of them cannot tell 
me, but they are far more optim- 
istic than they have been, which 
reflects greater optimism on the 
part of the public generally. In 
the agricultural sections we find 


rainfall this fall has improved 
crop prospects for next year, 


which probably is a factor in the | 


optimism.” 

Knudsen declined to comment 
about any radical changes in de- 
sign, such as having the motor 
at the rear of the automobile 
and other innovations. 


“Whatever we might have in 
mind, I wouldn’t be in a po- 
sition to talk about,” he said. 


“The automobile industry has 
been a pacemaker and I think 
we can expect it to continue 
as such. There probably will 
be some changes and improve- 
ments not only next year but in 
the years to come.” 

Knudsen and Grant recently 
returned from a European trip 
visiting the General Motors plants 
and dealers abroad. Knudsen 
said he found business in London 
active. 


| baugh has been 


|}of accessory 





Hudson Names Stambaugh 


General Service Manager 

Detroit, Nov. 9.—Appointment 
of Thomas H. Stambaugh as gen- 
eral service manager is an- 
nounced by Wil- 
liam R. Tracy, 
general sales 
manager of the 
Hudson Motor 
Car Co. Stam- 


acting as head 


and service 
sales promotion 





and succeeds J. s a 
E. McLarty. = ee 
Simultaneously T. H. Stambaug 


with the announcement of Stam- 
baugh’s appointment, Howard 


Hudson has been announced as 


assistant general service manager. 
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Hudson has been in the service, | 


parts and accessory fields for ten 
years, having started with the 
Durant Motor Co. in 1924. Up 
to recently he has been service 
manager of the Continental Auto- 
mobile Co. 


Sparks ” 


(Continued from Page 1) 


town of Edmore in Montcalm 
County, about 50 miles northwest 
of Lansing, when we were told 
that since 1925 Michigan oil wells 
had gushed forth 35,889,000 bar- 
rels of oil, including the nine 
months of this year. And in the 
way of statistical information 
they told us that there are com- 
mercial oil fields in eight coun- 
ties of Michigan and that in the 
nine months of this year the 
total production has been 8,000,000 
barrels, valued at $8,160,000 as 
compared with 7,848,154 barrels 
in the whole year of 1933. Score 
another bullseye for Michigan! 
cd * * 

IT WAS AT Edmore that we 
added “sweet crude”, to our vo- 
cabulary which means oil with- 
out sulphuric content. Here we 
met Max Pray, who is erecting 
a refinery to care for the crude 
turned out from the wells in the 


ARE HELPING MANY 
DEALERS SELL MORE 
AUTOMOBILES 


@ The biggest advertising campaign ever put behind Safety 


Glass is telling the world about these three points. To make 


the most of this advertising and make it help you sell auto- 


mobiles, order your cars from the factory with Safety Glass 


All-Around. Have them on your floor, ready for delivery. 


Unless you do, you will never know what an effective sales 


weapon you have in Safety Glass All-Around at new low prices. 


Owens:-ForpD 





GLASS 









Chris 
Sinsabaugh 





vicinity and which were only 
discovered last May. Now there 
are six wells in operation, each 
turning out 100 barrels a day. 


And then this Max Pray gave 
us a demonstration that opened 


everyone’s eyes. Because of the 
fact that this sweet crude is 
45.3 per cent gasoline, Pray 


proved to us that he could dump 
a bucket of crude into the tank 
of a Dodge truck he had about 
the place and run the engine on 
it. 

Pray gets his out of the opera- 
tion through the marketing of 
third-grade gas, kerosene and fuel 
oil. But the farmers in the neigh- 
borhood come to the wells and 
buy the crude for four cents a 
gallon and use it straight for 
gasoline. True they get dirty 
plugs out of using it, but then it 
only takes a little bit of elbow 
| grease to clean the plugs. 


* + * 


WHILE I AM in this oily mood, 
there’s one thing I overlooked in 
writing about the visit to the 
Paulsboro plant of Socony- 
Vacuum, when the _ Clearosol 
process of removing the muck 
from crude was announced. That 
was the reaction I got after in- 
specting the new $3,000,000 plant 
in which the oil is Clearosoled. I 
was surprised at the scarcity of 
man power in and about the plant 
and still more surprised to learn 
that only two men were needed 
to operate it. All they have to do 
is to study the charts which 
record the cleansing process and 
then let Nature do the rest. 


* * * 


TELL ME that there is no 
sportsmanship in selling automo- 
biles! The “little brown jug” con- 
test sponsored by John Chick, 
‘sales manager of Cadillac, to in- 
spire salesmen to go out and die 
|for dear old Rutgers during the 
month of October proved to Chick 
that said salesmen respond quick- 
| er to a sports appeal than they do 
to prizes of cash value. 


| Chick took his idea from the 
| traditional battle that has waged 

for years between the football 
teams of Michigan and Minnesota, 
all of which was for the posses- 
| sion of a little brown jug, to be 
held until it was taken away by 
the other team. So he gave each 
of the 1,800 salesmen in the em- 
ploy of his dealers one of the 
jugs, along with a certain quota 
to meet during October. Failing 
|to make the quota, the losing 
| salesman had to turn in the jug. 





* * * 


NOW CHICK gives the column 
a report of the sales battle. Two- 
thirds of the salesmen kept the 
jugs; October sales were 22.2 per 
cent better than September and 
44.2 per cent better than October 
of last year. The western half, 
in the divisional battle, held the 
lead up to the last five days, then 
‘the east spurted to the front and 
carried off the honors. The last 
10 days were the biggest in the 
way of retail sales in the past 
four years, with Cadillac and La 
Salle running neck and neck, La 
Salle finally winning out by the 
narrow margin of 10 cars. 


| ‘ * * 


AFTER SITTING through the 
export meeting in Detroit Thurs- 
day and having Robert Graham, 
chairman of the AMA export com- 
| mittee, daze us with figures that 
prove the importance of selling 
American-built automobiles in 
foreign countries, I am convinced 
|that the vice-president of Gra- 
| ham-Paige is better posted on ex- 
ports than any previous chairman, 
| And he also proved that he has 
|'a keen sense of humor, demon- 
| strated when he put on his glasses 
to read some statistics. Said he, 
| apologetically: “T have been 
| reading so many red figures in 
| the past three or four years that 
|now when it comes to black I 





have to use my glasses.” 
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Sales-Service Dealership 
Is Watched with Interest 


Detroit, Nov. 9.—Dealers in the 
Detroit area are watching with 
interest the experiment which 
Charles L. Winningham, of the 
Winningham Chevrolet Co., has 
undertaken at Birmingham, 
Mich., where, two months ago, he 
opened a dealership of the new 
“sales-service” type, and inaugu- 
rated a business-getting system 
which promises exceptional re- 
sults. 


As most dealers are aware, the 
“sales-service” set-up is a com- 
bination of the retail dealership 
and the so-called “super-service” 
station. Besides handling new 
and used cars, it seeks to provide 
the many essentials which motor 
car owners need at frequent in- 
tervals—gasoline, oil, lubrication, 
washing, polishing, etc.—as well 
as heavier service, and acces- 
sories and parts, the idea being to 
make its service accomplish the 
two-fold end of carrying much of 
the overhead and providing pros- 
pects for cars. 


Keep Shop Busy 

Winningham recognized two 
things as essential to the maxi- 
mum success of the setup. The 
first was to get owners in for 
service, and the second was to 
convert into car prospects as 
many of them as he could, Both 
contingencies have been taken 
care of in the system under which 
he operates and already the serv- 
ice department is running at 
capacity, turning jobs away rather 
than jeopardizing the station’s 
name by accepting more than can | 
be properly handled. 


The entire plan is predicated on 
keeping the shop busy. The key 
to it is a card file maintained by 
George W. Moughler, sales man- 
ager. This file lists every automo- 
bile in Birmingham and the sur- 
rounding territory. The city is 
divided into three zones, and a 
salesman is assigned to each zone 
to canvass it for service business 
and possible buyers of cars. The 
outside territory is open to all 
three salesmen. 


Close supervision of the sales- 
men is made possible through a 





work sheet which each files daily, 
reporting every call made, giving | 
owner’s name, address, phone 
number, occupation, year and | 
model of car owned, time and 
place of next appointment, and 
any other pertinent information. 
From the work sheets, Moughler 
compiles a card file worked up by 
himself, with a removable colored 
tab system of recording calls on 
owners, owner calls at the service 
station, date, nature, and amount 
of service purchased, and so forth. 


Keep Tab With Colors 


An important feature of the sys- 
tem is that no owner is permitted | 
to ignore the salesman’s invitation 
to drop in for gasoline, oil, or 
some other specialized service. 
When the salesman’s work sheet 
reports a call on any owner, a red | 
tab is affixed to that owner’s card. 
If, within a few days, the owner 
does not drive into the station, 


Moughler assigns the salesmen to 
make a follow-up call, which is re- 
corded with a blue tab. An own- 
er’s visit to the station is recorded 
by affixing a green tab. The two 
colors alternate from month to 


Inside the Plant 













| stitute. 


Louisville, Ky., Nov. 9.—Col. C. C. 
| Mengel sr., 78 years of age, presi- 
dent Mengel Co. of which the 
Mengel Body Co. is a_ subsidiary, 
died suddenly at the Louisville} 


month, providing a complete and 
up-to-date check on every car 
owned in the community. 


Elaborate precautions are taken 
to see that owners, once served, 
come back. Courteous, cheerful 
contacts, a clean and attractive 
waiting room for customers, cap- 
able service men, and fair prices, 
go a long way to make them re- 
peat. 


Court Denies 
Floating Power 
Patent Claims 


(Continued from Page 1) 


of mounting an automobile en- 
gine on rubber. 

Trott, with the Borg-Warner 
Corp. of Illinois, sued a Denver 
automobile distributing firm 
which handles cars of an eastern 
manufacturer, alleging that the 
Denver firm was selling cars man- 
ufactured in infringement of 
Trott’s “floating power” patents. 

In defense, the eastern manu- 
facturer submitted patents of his 
own. The court held this week 
that the questions involved have 
to do with two-point suspension 
and use of rubber to absorb vi- 
bration. The judge ruled that 
neither Trott nor the eastern 
manufacturer holds_ exclusive 
right to these methods. 

Forrest C. Northcutt, attorney 
for Trott, announced the case 


| will be appealed to the U. S. cir- 


cult court. 





Pierce-Arrow Turns 
To Distributorships 
Buffalo, N. Y., Nov. 9.—Pierce- 


| Arrow branches in five cities have 


been replaced by distributors, it 
is announced by T. J. O’Rourke, 
vice-president in charge of sales 
of the parent company. In Bal- 
timore the distributorship has 
been taken by Robert Fleigh, Inc., 


|who also handles Studebaker; in 


Springfield, Mass., by Charles R. 
Culver (exclusive); in Hartford, 
Conn., by J. W. McNeeley (ex- 
clusive); and in Cleveland by D. 
J. Nolan, (exclusive). 


Earle G. Bott 


Milwaukee, Wis., Nov. 9.—Earle 
G. Bott, 40, vice-president, general 
manager and treasurer of the Black- 
hawk Mfg. Co. here, died Nov. 2 at 
a local hospital. Mr. Bott had been | 
connected with the Blackhawk firm 


since 1920 and has been general 
manager since 1927. He is well 
known in the wrench manufactur- 
ing industry, of which he was group 


served as an 


Jack in- 


also 
Automotive 


chairman. He 
official of the 


Col. C. C. ‘Mengel 


Country Club, Thursday night, Nov. 
8, of a heart attack. Colonel Mengel 





had suffered a number of slight 
attacks during the year and had} 
been in poor health. He recently | 
returned from a business trip to} 
Europe. A_ native of Gloucester, | 
Mass., Col. Mengel was educated at | 


Brooklyn, N. Y., 












The interior view of the Winningham station presents a pleasing and 
inviting appearance. 


Canvas valances encircling the room add to 
its attractiveness. 
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New Winningham Neighborhood Plant 





Here is shown the new neighborhood sales-service plant of Winningham Chevrolet Co. at Birmingham, 
Mich. Contact is kept with customers to make sure they come back. 





Auburn’s Export Sales 


Have October Increase 
Auburn, Ind., Nov. 9.—Export 
shipments of 1935 Auburn models 
for October were more than four 
times greater than those of Oc- 





YOU WILL 


tober, 1934, R. S. Wiley, export 
manager announced here today. 
The October shipments were the 
largest in the company’s history 
with the exception of October, 
1929. 


Wiley also announced that the 





@ This modern method of 
neighborhood selling has 
passed the experimental stage. 
The up-to-the-minute dealer 


NEIGHBORH 


is making a profit on gas, oil, 


repairs and a complete line of accessories 
while he is keeping in daily touch with his 


prospects and selling cars. 


This means lower selling costs and in- 
creased car sales... just the result every 
dealer wants and the result the manufac- 
turer must have if production schedules 
are to be permanently stepped up. 

The problem is more than “building a 
service station,’’ for successful neighbor- 
hood stations must be designed with 24- 
hour sales appeal. They must be modern 
and look modern. This is the reason why so 
many manufacturers and dealers have 
brought their problems to Austin. They 
wanted the experience that assures success- 


ful operations. 


And Austin has given them stations that 








Engineers and Builders 
National Headquarters 
16112 Euclid Ave., Cleveland, O 


UNIFORMITY in the Neighborhood Stations, 
selling your cars is of vital importance. This is one 
reason why the Austin Plan of Promotion can be 
made most profitable to you and to your dealers. 
Why not let us discuss this subject with you? 


ling... have 


company had appointed distribu- 
tors in five new markets in the 
last week: Sydney, Australia; 
Macassar, Celebes, D. E. I.; Sofia, 
Bulgaria; Brussels, Belgium and 
Madras, India. 





sell your full share of the increased car 
production that is sure to come in 1935? 


if you decide quickly to start the 
New Year in modern automobile 


UT a 


SALES AND SERVICE STATIONS 





are distinctive, modern, attention-compel- 


24-hour sales appeal... mul- 


tiply their prospects. 


write or wire 







SERVICE STATION DIVISION 


THE AUSTIN COMPANY 


Offices in Principal Cities 





THE 
AUSTIN METHOD 


TO THE MANUFACTURER 


In the building of Neighborhood Service Stations, 
Austin is drawing upon its 50-years’ experience in 
the design and construction of complete plants for 
industry. Austin Engineers will gladly discuss any 
plant modernization plans you may contemplate, 


They are highly colorful, night or day, 
because of their porcelain enamel walls and 
other attractive features. Individual designs 
and trade-marks of the car manufacturer, 
oil and gas marketer and dealer are closely 
duplicated. Austin Stations are custom- 
built yet standardized for economy. They 
are permanent yet movable and salvageable. 
Costs range from $1,000 to $100,000. 

The Austin Company, with offices from 
coast to coast is prepared to apply its 
complete service to your individual prob- 
lem whether you contemplate moderniza- 
tion or complete new stations. 


Phone, 







Detroit, Michigan 
2842 West Grand Blvd. 


























th Dimension 


The News of Automotive Advertising 


the 






PyABRY SPARKS, vice-president of Sparks-Withington | 
of Jackson, Mich., announces the appointment of the | 
United States Advertising Corp., of Toledo, as the com- 
pany’s advertising counsel. The Jackson concern is a| 


large manufacturer of radio sets, automobile radios, auto- 
mobile horns and refrigerators. 
This is the third big account landed by U. S. within 


the month. Two weeks ago announcement was made that 
it had secured Graham-Paige and@—_——_- 
Briggs Mfg. Co., which neces-| The message was changed in mi- 
sitated the opening of a Detroit nute intervals. 
branch, under the management/ J, M. Linforth, assistant to the 
of Henry Koch, 2226 Dime Sav-| president of Goodyear, is author- 
ings Bank Bldg. And if you want| ity for the statement that this 
the phone number it is Randolph | was the first time this type of 
4660. movable billboard or sign was 
3 mS put into operation. It is believed 
A. W. L. Gilpin, general sales| Goodyear will send one of the 
manager of Pontiac, has had a/Neon-equipped blimps to Miami 
universal acceptance on the part|this winter as an advertising 
of dealers and field representa-| stynt. 
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213,800 Deliveries 
To Date Record 


Of Dodge Dealers 


Detroit, Nov. 9.—Retail deliv- 


week ending Nov. 3, amounting to 
4,062 passenger cars and trucks, 
brought the total ot so far re- 
ported 1934 sales up to 213,800 
vehicles—comprising 83,123 Dodge 
passenger cars, 89,378 Plymouths, 


| eries of Dodge dealers during the | 


and 41,299 Dodge commercial cars | 


and trucks. 

Used-car sales during the same 
report week were 4,230 passenger 
cars and 707 trucks, a total of 
4,937 used-vehicle deliveries. 

Domestic and foreign shipments 
of Dodge passenger cars and 
trucks for the first ten months 
of the present year are given as 
102,663 passenger cars and 57,097 
trucks, a total of 159,760 which, 
compared to the foreign and 
domestic shipment volume of 1933 
denotes an increase of 40,051 ve- 
hicles. 
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Separate Zone Operations 
For Buick and Pontiac 


(Continued from Page 1) 


will continue as in the past in 
California, the New England 
states, the northern part of Ohio 
and in the northern half of Mich- 
igan. A southern region also has 
been created under the direction 
of Henry C. Gillespie sr., who 
will have offices in Memphis. 

suick 


Changes affecting the 


| home office sales department per- 


sonnel consist of the addition of 
two assistants to W. F. Hufsta- 
der, general sales manager. They 
are H. J. C. Miller, assistant gen- 
eral sales manager in charge of 
the eastern district, with offices 
in New York, and O. L. Waller, 
assistant general sales manager 
in charge of the western district, 
with offices in Chicago. 

The Buick zone managers and 
their assistants are as follows: 
New York, A. E. deLoach, J. E. 
Saul; Philadelphia, J. J. Costello, 





R. M. McCormick; Washington, 
A. H. Belfie; Buffalo, J. E. Nash, 
R. C. Aberth; Cincinnati, A. L. 
Jordan, C. A. Dickens; Detroit, H. 
A. Bonelli, T. J. Crosby; Pitts- 
burgh, C. C. Edmonds, S. O. Bra- 
den; Chicago, O. L. Arnold, Wil- 
liam H. Kay; Minneapolis, H. G. 
Krell, C. E. Childers; St. Louis, C. 
L. Alexander, O. V. Klem; Dallas, 
L. B. Strayhorn, Harry Lacy; 
Kansas City, D. C. Stern, W. B. 
Wallace; Atlanta, F. A. McIndoo, 
T. M. Privette and L. A. Folger; 
Memphis, H. G. Little, W. E. 
Hancock. 

Now home office staff includes 
W. F. Hufstader, general sales 
manager; T. H. Corpe, advertising 
manager; C. W. Jacobs, parts and 
service manager; L. M. Taylor 
car distribution manager; A, C. 
Sellgren, director of organization 
and budgets; M. P. Tomlinson, 
business management manager. 





tives of the company’s latest radio | —_____ 


series broadcast at 10:30 each 
Sunday evening over 57 stations 
of NBC’s red network. They, the 
dealers, pat the broadcast on the 
shoulder and declare it’s selling a 
lot of cars, the factory advises. 

The Pontiac program is unique 
in that Frank Black, who con- 
ducts the “concert dansant” or- 
chestra and who has Jane Fro- 
man, late of the Follies, as an 
added attraction, has tossed con- 
vention to the winds by leaving | 
saxophones and trombones out in 
the cold, as well as all but one 
muted trumpet, using only wood- 
winds and stringed instruments 
to carry the melody of his music. 
Which provoked the compliment 
from the famous Walter Dam- 
rosch, himself an outstanding 
symphony authority, that “this 
is the first time I ever heard a 
symphony orchestra play dance 
tempo so that I didn’t think the 
music was being desecrated.” 

Other radio composers and con- | 
ductors also have paid high com- 
pliments to Black’s work. Among 
them are Sigmund Romberg, 
George Gershwin, Roxy, Al Good- 
man, Willard Robinson, Arnold 
Johnson, B. A. Rolfe, and Morton | 
Downey. Romberg declares that 
“jazz is wearing a tailored suit 
for a change and Black is the 
tailor.” 





* cs * 

Election night Goodyear had 
one of its blimps sailing over the 
city of Akron broadcasting elec- 
tion returns by means of Neon 
tubing superimposed on the sides 
of the ship. The returns were 
radiophoned to the pilot from one 
of the newspaper offices and the 
pilot in turn wrote them on the 
Neon device by means of a ma- 
chine similar to a _ typewriter. 


“__a word in 
edgewise” 


(Continued from Page 4) 

did not have some reason for | 
wanting an extra copy of the book 
and it has not been easy to tell | 
an old friend and boon companion 
that we have to get the dollar and 
half or hang out a welcome sign | 
for the sheriff. | 
Who was it laughed that dirty | 
laugh in the back of the house? | 
Well, I'll be sueing ya——G.MS. | 


70 New. 43 Used Car 
Sales in 10 Months 


Indianapolis, Ind., Nov. 9. 
— Claiming the new car 


leadership among more 
than 100 Chevrolet salesmen 
in the city, James R. Cun- 
ningham of the Coburn Mo- 


tor Co. has a record of 70 
new and 43 used cars for 
the first ten months of the 
year. He has been with the 
Coburn Co. since its re- 
moval here from Newcastle 
two years ago and previ- 
ously sold Chevrolets for 
other dealers here. 








TRUCK NEWS! 


Aw bh) a Ce a 


1%, TON SPEEDWAGON 
CHASSIS 


AN EXCEPTIONAL 
OPPORTUNITY 


To Establish Yourself as the 
Reo Speedwagon Merchant 
of Your Community 


@ Reo’s special truck franchise 
now presents an opportunity that 
warrants the immediate attention 
of every automobile dealer. 


Entering the lowest price truck 
field with a brilliant new 1%4-ton 
Speedwagon, Reo, with one spec- 
tacular stroke, expanded its market 
more than 30 per cent! 

Simultaneously Reo introduced a 


new 114-ton Speedwagon so supe- 
rior in quality and appearance—and 









so favorably 

priced —that 

Reo dealers are 

also assured a commanding advan- 
tage in this broad field. 


A great opportunity is available to 
selected dealers in localities where 
a substantial market exists for low- 
priced quality trucks. The Reo line 
can be handled without conflict 
with passenger Car activities. 


Dealers are given extraordinary 
helps that vastly simplify sales 
efforts—vital, practical aides such 
as the Reo School for Truck Sales- 
men, the famous and exclusive Reo 
Ability Rating System and the 
equally important Reo Truck Per- 
formance Gauge. 





~ 1% TON SPEEDWAGON 


ato: 1h 





Authorities agree that truck sales 
in 1935 will closely approach the 
biggest year in truck history. Reo 
sales this year have gained over 
100 per cent—a 50% better show- 
ing than the industry as a whole. 
Combine these factors and see for 
yourself how large the opportu- 
nity really is! 





Give this proposal your serious 
immediate consideration. Write or 
wire Reo today for details of U8 
its exclusive Special Franchise 


* Special equipment extra, prices f.o.b. Lansing, 
plus tax, 


REO 


MOTOR CAR COMPANY 


LANSING, MICHIGAN 





10 AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 10, 1934 





Sacomy-Vacum 


A NEw DISCOVERY 


that will be Big News for Car Owners this Winter 






ERE’S NEws that would be big news at 

any time. Now — with Winter just 
around the corner—it is news that is too 
important for anyone to miss. 

This week, Mobiloil dealers are selling a 
new kind of Mobiloil Arctic. 

It’s new because it’s made by an en- 
tirely different process. 

It’s new because it has definite advan- 
tages any driver can experience himself— 
advantages which can save millions for car 
owners this Winter on oil bills and repairs. 


Better in Four Ways 


This oil, by actual test, makes starting 
much easier in cold weather. 

It lasts as much as 25% longer—and the 
harder the service the better it compares 
with other oils in performance. 


It contains no gum or sludge—which are 
the causes of stuck rings and valves. 

It flows quickly—so that on bitter cold 
mornings engines get instant protection. 
And yet it holds its body under extreme 
ranges of temperature— staying on the job 
no matter how hot the engine may get 
after hours of driving. 


These are not mere theories—they are 


Mobiloil Arctic 


MADE BY THE NEW SOCONY-VACUUM CLEAROSOL PROCESS 


How the Socony- Vacuum Clearosol Process purges 
Oil of Natural Impurities Found in All Crudes. 
New Mobiloil Arctic starts easier... lasts longer 


... Completely Protects Engines on Cold Days. 


proven facts, taken from actual perform- 
ance records established both in the labora- 
tory and out on the road. 


With the new Mobiloil Arctic in a car, 
there’s a definite difference in performance. 
Starting is easier and faster when cold 
weather comes. Oil gauges show that this 
oil gets into action instantly, preventing 
those dangerous “dry starts’ that make 
moving parts wear out fast. 


A New Way to Refine Oil 


How does all this happen? What has been 
done to oil to make such an improvement 








The answer lies in a new approach to oil 
refining. In the past, refiners tried to re- 
move natural dirt and impurities with acid 
baths and filters. 


But Socony-Vacuum found a way to 
wash away these useless, non-lubricating 
elements. Our new method dissolves impuri- 
ties, much as soapy water dissolves dirt. 


Better Oil—Bigger Sales 


You may be wondering about cost. Such 
an oil is naturally worth more. 


But you'll find we haven’t increased the 
price per quart by a single cent. Without 
spending an extra penny, motorists can 
assure themselves of quicker, easier starts 
this Winter—as much as 25% better oil 
mileage—lower repair bills—a cleaner, 
smoother, better-running engine. 

= * 
Now Is THE TIME when motorists are pre- 
paring their cars for Winter driving. But 
this year, motorists will no longer be sat- 
isfied with ordinary “‘Winter oil.” They’re 
going to want this new Mobiloil Arctic... 
made by the exclusive Socony-Vacuum 
Clearosol Process. Now, more than ever, it 
pays to sell “‘the world’s finest Winter oil’’! 


SOCONY-VACUUM OIL COMPANY, INC. 


ae 


SOCONY-VACUUM 
ao 
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Amounces 
IN Ort REFINING... 


WHAT MOBILOIL ARCTIC 
DOES FOR ENGINES 


STARTS MUCH EASIER...which means faster 
starting, as well as less strain on engines. 


LASTS LONGER... gives as much as 25% 
greater lubrication mileage. Motorists will 
now save up to 25% on oil bills. 


MUCH CLEANER... there’s no gum, no 
sludge, no stuck rings or valves from this oil. 


FLOWS QUICKLY at low temperatures—pro- 
tecting cars against “dry” starts. 


RESISTS HEAT .. . holds its body at high tem- 
peratures, giving full engine protection. 


j is * * - a K. Ge 
REFINERY ON A WALL. Here’s the complete refinery in miniature where Socony- 
Vacuum engineers put the finishing touches on the Clearosol Process. They worked for 
months to make this oil what it is— proving once more that good oil must be made— 
it is not found! (At the right.) These huge tanks hold the materials that carry away 
non-lubricating impurities from oil—much as soap and water wash dirt from clothes 
and hands. This method produces the best motor oil science knows how tomake today. 
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Today’s Question 


Do you think spacing new car announcements throughout 

the year rather than announcing all models around the 
} first of the year in an effort to stabilize factory produc- 
tion to give steady employment would materially affect 
your sales volume? 







“IT think the best 
results in a sales way would come from announcing all models 


Al Duteau, Duteau Chevrolet Co., Lincoln, Neb.: 


around the first of the year, as at the present time. Staggering new 
car announcements would tend to shorten the sales year for most 
dealers, force competition, cut profits, and compel the dealer to give 
clean-up sales several times a year. 

* * * 

D. H. Haslam, Manager, Warren-Nash Motor Corp., Nash dis- 
tributor, Syracuse, N. Y.: “Spacing new car announcements 
throughout the year would be harmful from a retail selling stand- 
point, in my opinion. People are in seasonal buying mood around 
the first of the year and are looking for all types of cars. Instead of 
spacing new car announcements I would spread aggressive advertis- 
ing into slow as well as good months.” 

* * * 

Fred Emich, President, Emich Chevrolet Co., Chicago: “Spacing 
of new car announcements as a geographical proposition might work 
out and I would recommend it on that basis. In other words, these 
announcements might be made simultaneously by the various manu- 
facturers in a given territory, depending upon just when the buying 
power and desire are keenest in that section of the country. I believe 
January is the best time in the North and December in the South. 
We must remember that the automobile business is a seasonal 
business.” * * * 

Ed O’Shea, O’Shea-Rogers Motor Co., Ford and Lincoln, Lincoln, 
Neb.: “Spacing new car announcements over 12 months would result 
in a sales decrease. Customers would delay buying for various 
reasons, and the job would be tougher for the salesman. I would 
prefer to get the announcements over with early in the year, and | 
then get busy with my line of cars for the year.” 

* K oo 

B. C. Hazlett, Treasurer, Shanesy Motor Co., Inc., Ford and 
Lincoln, Chicago: “Besides stabilizing factory employment and 
aiding steady employment, it is my opinion that staggering of new 
car announcements throughout the year would be a good thing for 
retail sales. I do not believe that such a policy would cause hesitancy 
on the part of motor car buyers.” 

ok cd * 

H. L. Johnson, President, H. L. Johnson Motor Sales, Inc., Hudson- 
Terraplane distributor, Syracuse, N. Y.: “I am in favor of complete 
car lines being brought out at beginning of year. Otherwise sales 
are unsettled. Production schedules should be so arranged as to 
stabilize employment. Advertising should be spread out so as to 


keep make of car continuously before the public.” 
* oe * 


W. E. Butler, President, Butler Motors, Inc., Hudson-Terraplane, 
Chicago: “I would advocate the staggering of new car announce- 





ments throughout the year as a fine thing for our competition, but 
hope the Hudson Motor Co. will never be foolish enough to pursue 
such a policy. It is the best way in the world that I know of for 
manufacturers and dealers to lose money. My suggestion to Hudson 
is to retain Jan. 1 or thereabouts for its new car announcements 
annually, thus continuing to keep in mind the seasonal and style 
nature of the automobile business.” 
* * * 

Frank Debrown, Debrown Auto Sales Co., Studebaker, Lincoln, 
Neb.: “We do not believe that spacing new car announcements 
throughout the year would be advantageous from a sales standpoint. 
Better results could be achieved by keeping the announcements close 
together. Most dealers, we believe, feel the same way about it.” 

* * * 

E. W. Conkling, Sales Manager, Forsythe & Gale, Inc., Dodge and 
Plymouth distributor, Syracuse, N. Y.: “The question about spacing 
new car announcements involves so many possible conditions that I 
cannot give a categorical answer. However, as a general proposition, 
I am in favor of any program which manufacturers could devise that 
would stimulate retail buying interest after the initial momentum 
created by Jan. 1 announcements had died down.” 


Wholesale Retail F inancing 


Declines During September 


Washington, Nov. 9.—Wholesale 
financing of new cars in Septem- 
ber amounted to $63,527,902, a de- 
cline from the figure of $86,746,- 
755 set in August, but more than 
$11,000,000 greater than for Sep- 
tember of last year when the total 
was $52,276,214. These figures were 
released here this week by the 
United States Department of 
Commerce as part of a calculation 
which puts the nine-months’ total 
of wholesale financing this year 
at $798,990,628. 

Retail financing showed a cor- 
responding decline, from $91,618,- | New cars financed at retail dur- 
666 in August of this year to $74,-|ing the nine-months’ period 
098,243 in September. The figure | totaled 861,742 units and involved 
for September of last year, how- | 4 total of $474,539,826, an average | 
ever, was still lower. The same | Of $551 for the interval. The totals 
number of reporting organiza-|in the case of used cars were 
tions showed it to be $65,665,515. | 1,037,940 and the amount involved 

The number of cars financed at | $233,522,574. 
retail—new, used, and unclassified| For both classes of vehicles as | 
—was 200,073 in September, as| well as those listed as “unclassi- 
compared with 245,799 in August | fied”, the total financing for the | 
and 184,998 in September, 1933. nine-months period was $721,111,- 

Of the total for September this | 578 and the number of vehicles 
year, 86,726 were new cars, in-| involved was 1,936,210. 








volving a total of $47,617,562, or 
an average of $549 per vehicle, 
slightly higher than the average 
for August and considerably above 
the mark for September a year 
ago. The total number of used 
cars financed at retail during the 
month was 109,821. The total sum 
advanced on these vehicles was 
$25,219,659, or an average of $230 
per unit. As in the case of new 
vehicles, the average per car was 
slightly higher in September than 
in August. 
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Oct. Car Sales 
In Cook County 
Have 6% Gain 


Chicago, Nov. 9.—A six per cent 
increase in Cook County new car 
registrations was scored in Octo- 
ber over the same month last 
year, according to the official 
compilations just released. The 
total number of units was 4,114 as 
compared with 3,879 for October, 
1933. 

The expected seasonal decline 


developed, since September | 


showed a total this year of 4,914 
new cars in the county. The sit- 
uation finds dealers in good shape 
in the matter of inventories, with 
some of them almost cleaned out 
of current new car models. 

Leading with 983 units, Ford 
turned in a gain over October, 
1933. Chevrolet finished second 
with 806, Plymouth third with 
600, Dodge fourth with 327, Pon- 
tiac fifth with 273, Buick sixth 
with 243, Oldsmobile seventh with 
220, Studebaker eighth with 100, 
Chrysler ninth with 69, Nash 
tenth with 68, Terraplane elev- 
enth with 61 and De Soto twelfth 
with 56. 


Other makes in addition to 
Ford to show a gain in October 
over the corresponding month 
last year were Plymouth, Olds- 
mobile, Studebaker and Lincoln. 

Dodge, Pontiac and LaSalle in 
October beat their September 
mark. The most sensational 
showings were made by Buick, 


| Nash, Hudson, Auburn, Cadillac 


and Reo, all of which makes in 
October exceeded the totals for 
the preceding month as well as 
for October, 1933. 


Report MEWA Meeting 
Plan for A.S.I. Show 


New York, Nov. 9.—In order to 
give members full time at the Au- 
tomotive Service Industries Show, 
the schedule of meetings planned 
by the Motor and Equipment 
Manufacturers Assn. during the 
week of Nov. 19 in Cleveland has 
been held down to a minimum. 

The only general membership 
meeting will be held in the form 
of an informal dinner and busi- 
ness meeting at the Hotel Cleve- 
land on Tuesday, Nov. 20, at 6:30 
p. m. The complete meeting 
schedule has been arranged as 
follows: 

Monday, Nov. 19, 10 a. m., board 
of directors, Hotel Cleveland; 
Tuesday, Nov. 20, 10 a. m., credit 
department board of governors, 
Hotel Hollenden; 6:30 p. m., an- 
nual members’ informal dinner 
and business meeting, Hotel 
Cleveland; Wednesday, Nov. 21, 10 
a. m., board of directors, Hotel 
Cleveland; 10 a. m., Automotive 
Chemical Specialties Mfrs. Assn., 
Public Auditorium; 2 p. m.,, 
MEMA wholesalers relations com- 
mittee and MEWA manufacturers 
relations committee, Public Audi- 
torium; Thursday, Nov. 22, 12:30 
p. m., export committee, Hotel 
Cleveland; 7:30 p. m., shop equip- 
ment associates, Hotel Statler 


Indianapolis Dealers 
Choose New Officers 


Indianapolis, Ind., Nov. 9.—A 
complete new deal was dealt in 
the recent election of officers and 
directors of the Indianapolis Au- 
tomobile Trade Assn. for the com- 
ing year. 

New officers elected include W. 
J. Robinson, president, formerly 
director; W. F. Moyer, vice-presi- 
dent, formerly treasurer; Carl H. 
Wallerich, treasurer, and W. Mort 
Martin, secretary. Wallerich and 
Martin also served as directors 
last year. 

The five new directors elected 
were: Robert D. Johnson, head 
of the Johnson Chevrolet Co., 
leading Chevrolet dealer; Charles 
M. Maley of Jones & Maley, De 
Soto and Plymouth distributor; C. 
O. Warnock, of the C. O. War- 
nock Co., Ford dealer; J. J. Ma- 
larky, Reo Indiana Sales, Reo 
distributor, and Charles M. Ham- 
mond, of the Hoosier Cadillac Co., 
Cadillac-LaSalle distributor. 


Chevrolet Advises Grades 
Of Oil for Cold Weather 


Detroit, Nov. 9.—The season for 
winter warnings to motorists is 
here again, but the warnings vary 
somewhat from former years. 
Chevrolet, for instance, is empha- 
| sizing that the improvements in 
motor construction which produce 
superior power and speed have 
|introduced new requirements for 
cold weather operation and pro- 
tection. 


RECOMMENDED 
ENGINE OILS 











It is especially in engine lubri- 
cation requirements that the 
modern automobile differs from 
earlier models, in both summer 
and winter. Chevrolet owners are 
being told that it would be better 
to use light winter oils all year 
than to use summer oils after 


Automotive Boosters 
Elect New Officers 


Detroit, Nov. 9.—The following 
are a few more officers elected 
for the coming year in the Auto- 
motive Boosters Clubs Interna- 
tional: 

Missouri Valley No. 2—Earl Ebert, pres.; 


Burt Lawrence, vice-pres.; Ben Steinberg, 
treas.; W. J. Harris, secy. 

New York No. 13—Wm. W. Porter, | 
pres.; J. M. Lydecker, vice-pres.; Jos. 
Esserman, tseas.; Chas. E. McCabe, secy. 

Chicago No. 7—T. H. Belling, pres.; | 
J. E. Loudenback, vice-pres.; R. G. Ames, 


treas.; Dick Sheridan, secy. 

Pittsburgh No. 23—Ray Page, pres.; Jack 
Joyce, vice-pres.; Treas. to be elected; Tom 
Rowe, secy 


Golden Gate No. 10—San _ Francisco— 
Edw. P. Mitchell, pres.; George Babb, Ist 
vice-pres.; Dwight E. Lyon, 2nd_vice-pres.; 


Ken M. Morse, 


Maurice Martenson, 
treas. 


secy; 


Pontiae Visiting List 
Up 200% This Year 


Pontiac, Nov. 9.— There has 
been an increase over last year of 
more than 200 per cent in the 
number of visitors to the Pontiac 
Motor Co.’s plant here, according 
to figures compiled by the cour- 
tesy department. 

The group of new Pontiac 
plants have attracted over 120,000 
visitors since their opening. The 
visitors represent every state in 
the country, almost every country 
on the globe and nearly every 
walk of life. 


Charge Two Violations 


Against Portland Dealer 


Portland, Ore., Nov. 9.—Viola- 
tion of the NRA automobile code 
was charged against the Brands 
Motor Co., which operates here 
and several other Oregon cities, 
in a suit filed in federal court. 
The suit charges specifically that 
the company sold a 1934 car for 
$90.20 under the minimum fac- 
tory list price. 

The company is also charged 
with having operated the ma- 
chine with the speedometer dis- 
connected prior to its sale, which 
is another violation of the code. 














cold weather arrives. In short, 
it is asserted, there is virtually 
no danger of a motorist’s using 
too light an oil; the real danger 
is that many drivers will cause 
serious trouble by using oils not 
light enough. 

Grades of oil to meet the new 
conditions are known as 20-W 
and 10-W. Chevrolet recommends 
20-W when the atmosphere runs 
between 75 degrees and 32 (freez- 
ing); 10-W for temperatures from 
freezing to 15 degrees below zero; 
and a mixture of 10-W and 10 per 
cent of kerosene for still lower 
temperatures, 

The main change that makes 
advisable the use of lighter oils 
is the efficiency of crankcase 
ventilating systems, which pre- 
vent the thinning out of engine 
oil in use. Thinner oil, therefore, 
is required in the beginning to 
serve the modern high-speed en- 
gines, with their closer fitted 
bearings and heavier loads. 

First Moments Dangerous 

The modern theory is to use 
oil sufficiently light to flow im- 
mediately to all the bearings of 
a cold engine the moment it 
starts. The reason is that an 
engine is extremely liable to dam- 
age in the first few minutes of 
cold operation through lack of 
lubrication, if the oil is heavy 
and slow-flowing. 

The use of light oils as recom- 
mended by car manufacturers 
will, besides giving better lubrica- 
tion, end one of winter’s chief 
annoyances—difficult starting. In 
sub-freezing temperatures, when 
the starter fails to turn over the 
engine fast enough to start it, or 
can’t turn it over at all, its failure 
is because the engine oil in the 
bearings and cylinders has be- 
come so thick that it binds the 
parts. 


To Study Highway Plan 
At Petroleum Meeting 

New York, Nov. 9.—The possi- 
bility of developing, particularly 
in rural areas, an extensive sys- 
tem of highways built and main- 
tained so economically as to per- 
mit their financing by reasonable 
taxes upon highway users, will be 
discussed at the 15th annual 
meeting of the American Petro- 
leum Institute at Dallas, Texas, 
Nov. 13 to 15. 

Belief has grown within the in- 
dustry that greater mileages of 
roads better adapted to traffic 
needs can be built at less expense, 
and possibly with lower gasoline 
tax rates, if more care is used in 
planning highway programs. It 
has been found that more than 80 
per cent of American farms still 
are served by roads that not only 
are unimproved, but impassable 
part of the year. Improvement 
of these and other roads can be 
financed with lower taxes, if all 
special additional tax revenue is 
used for highways instead of be- 
ing in part diverted, as at pres- 
ent, it is believed. 


Dallas 10 Mos. Sales 
Pass Entire ’33 Mark 


Dallas, Tex., Nov. 9.—New car 
registrations in Dallas county for 
the first ten months of 1934 were 
9,118, as compared with a full- 
year registration of 7,585 in 1933, 
according to figures released by 
E. W. Thweatt, in charge of the 
license bureau in the tax collec- 
tor’s office. Indications that the 
county will pass the 10,000 mark 
in new automobile registrations 
for the first time since 1930 were 
seen by Thweatt. 

Thweatt pointed also to activity 
in the used car market as re- 
flected in transfer records of the 
license bureau. Transfers so far 
this year total 43,100. He ex- 
plained this does not mean that 
many different cars were sold, as 
some of them are transferred sev- 
eral times in one actual change 
of ownership. 
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New York, Nov. 9.—Demand 
for American cars is doubling in 
certain countries in Europe, with 
Sweden showing an outstanding 
improvement, according to George 
F.. Bauer who, as export manager 
of the Automobile Manufacturers 
Assn., took part in the Interna- 
tional Highway Congress at Mu- 
nich and who has just returned 
after contacting with leaders in 
nine nations on that continent. 


“In view of failure of national- 
istic policies to solve unemploy- 
ment problems,” said Bauer, 
“most European countries are 
now abandoning obstructionistic 
tactics with regard to imports 
and are leaning toward plans 
which, by means of reciprocal 
agreements, will expand the 
volume of two-way trade. 


“Sweden which has always been 
reasonable in international trade 
matters is expected to increase 
imports of American cars by as 
much as 100 per cent compared 
to last year. Signs of creative 
enterprise and general well-being 
are especially noticeable there. 


Spain Promising 

“Spain, despite political differ- 
ences internally, is very much 
given over to the proper develop- 
ment of foreign commerce in a 
two-way sense. Although Ameri- 
can cars are still subjected to a 
duty which is twice that on cars 
from Canada and competitor na- 
tions, the chances appear good 
for the removal of this handicap, 
especially since our Government 
has modified rules that were con- 
sidered adverse to Spanish 
products. 


“While Holland has always 
been noted for the many bicycles 
on its roads where couples are 
frequently seen riding side by 
side, the last two years have wit- 
nessed a decided motorization. 
This trend was specially helped 
by the relatively high standard of 
living and the intelligent approach 
to automotive tariff and taxation 
matters. It has also shown a 
remarkable highway development, 
recognition of which was taken 
in the decision to have the next 
International Highway Congress 
convene in that country in 1938. 


New German Highways 

“In Europe there is also in- 
creasing recognition of the auto- 
mobile as a revenue producing 
agency when subjected to equit- 
able taxes rather than excessive 
taxes. 

“Germany has given definite aid 
to the advancement of motor 
transport by removing all taxes 
on new car purchases. A net of 
up-to-date highways are also be- 
ing provided to link up all parts 
of Germany. This is being done 
to assure rapid communication by 
the automobile. Another objective 
is to avoid delays incidental to 
driving through villages with 
narrow and winding streets dat- 
ing back to times when cities 


were protected by walls and 
moats. 
“France has modified its in- 


Hudson Retail Sales 
Best in Past 5 Years 


Detroit, Nov. 9.—Sales of Ter- 
raplanes and Hudson cars for the 
first week in November are 
higher than for the correspond- 
ing period of this month in any 
year since 1929, according to a 
statement issued by the Hudson 
Motor Car Co. Retail deliveries 
for the first week of November 
totaled well over a thousand cars 
with final figures from some ter- 








ritories still missing, it was stated. 

October is said to have shown | 
the biggest gain over September | 
in 12 years, and the November | 
retail demand bids fair to send | 
Hudson into the 1935 season with 
a very low stock of cars in deal- | 
ers’ hands. The first week in| 


November of this year is reported | 
as 56 per cent better than the 
same period in 1933 from a retail 
standpoint. 
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Demand for American Cars 
Doubling in Some Places 


ternal taxes to lighten the burden 
of the initial cost of automobiles. 
Belgium is considering a substi- 
tute for existing horsepower taxes 
in the form of gasoline fees. 

“The situation for American 
cars is more difficult in Denmark 
and Switzerland because of ex- 
change controls in the case of the 
former and quotas applied by the 
latter. However, the chances for 
their adjustment is now favorable 
in view of the spirit of ‘give-and- 
take’ which is making so much 
headway as regards trade be- 
tween other countries and the 
United States.” 

Bauer, upon his return, found 
that the outlook for automotive 
exports not only to Europe but to 
all countries most encouraging 
with overseas shipments during 
the nine months of this year 
showing an increase of 134 per 
cent over the same period last 
year. : 


on 








a 


Past Year Finds 


. | 
Nation on Wheels | 
Washington, Nov. 9 — 
| Did the Nation make use | 
| of its automobiles this year? | 
The National Park Serv- | 
ice will say it did. 
Its figures show that | 
more than 4,000,000 persons 
| this year visited national 
parks, battlefields, monu- 
| ments and cemeteries. That 
| is a record. 
Nearly 1,125,000 automo- 
biles passed through the 
parks—another record. 





Rubber Code Authority 
Proposes 2 Amendments 


Washington, Nov. 9.—The code 
authority for the rubber manu- 
facturing industry, it was an- 
nounced today, has submitted for 
NRA approval a group of pro- 
posed code amendments, one of 
which interprets. the code’s pro- 
hibition of sales below cost as 
permitting such sales “in good 
faith in order to meet the com- 


petition of any other member.” 
Objections or suggestions to the 
proposal must be filed with Dep- 
uty Administrator J. H. Lenaerts 
before Nov. 24. 


The other suggested amend- 
ments would bring the auto 
fabrics, proofing and backing, the 
rubber footwear, the mechanical 
rubber goods, and the rainwear 
divisions of the industry under 
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Pierce Named Division 


Chief by Goodrich Co. 


Akron, O., Nov. 9.—N. A. Pierce 
has been appointed division oper- 
ating manager for the B. F. Good- 
rich Company, with headquarters 
in Minneapolis. 

Joining Goodrich in 1929 as a 
traveling auditor, Pierce was as- 
signed to the Minneapolis district 
in 1933 and served in that capac- 









REGROOVE SMOOTH TIRES! 





the master code’s cost accounting | 


|} and pricing provisions. ity until his present appointment. 





Made Easy With the 


Stackhouse “Pull-Type” Electric Tire Groover 


NEW! SAFETY! 
SPEEDY! TRACTION! 
EFFICIENT! APPEARANCE! 


- PROFITABLE! INCREASED MILEAGE! 
Easy to Operate—Fully Guaranteed 
Write for Free Booklet 
“REGROOVING THE WAY TO INCREASED PROFITS” 


BAILEY & COMPANY 
219 North 63rd Street PHILADELPHIA, PA. 














Few PARTS have to 


SS 


meet demands as se- 


vere as those encountered by automobile ring-gears. 


Steel for ring-gears must combine great strength 


and high shock resistance, to stand the stresses en- 


countered in use, with easy machining and uniform 


heat-treating properties to facilitate production. 


In perfecting Bethlehem Nickel- Molybdenum 


Gear Steel untold effort has been devoted to the 


development of melting practice that will turn out 


consistently, heat after heat, gear steels that meas- 


ure up to exceptionally high standards in respect 


to all of these points. 


to the customer’s specifications and cleanliness of 


the steel are fundamental, and taken for granted. 


BETHLEHEM jc ALLOY STEELS 





Of course, close adherence 


ee 
adele a | 





But beyond these basic factors are other proper- 
ties, less easily specified or controlled, that the 
melter must keep in line by the exercise of highly- 
developed “steel-making sense.” 

Ability to do this has come as the natural out- 
growth of years of close liaison, maintained by 
alert metallurgists, between the customer’s plant 
and the open-hearth furnaces. 

The result is that in tooth strength, in ma- 
chinability, in uniform heat-treating character- 
istics, in freedom from warpage, Bethlehem Nickel- 
Molybdenum Gear Steel is outstanding. It is used 
in the ring-gears and pinions of many of today’s 

motor cars. 


BETHLEHEM STEEL COMPANY, BETHLEHEM, PA. 
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Winter Tolls the Knell 
Of GM Fair Exhibit 


Chicago, Nov. 9.—The work of | 
removing the exhibits from the 
General Motors building at the | 
World’s Fair is nearly completed. | 
All of the automobiles which | 
were in the showrooms have been 
taken to the various zone offices | 
and the material in the exhibits 
of the Delco-Remy Co., Guide 
Lamp Co., Inland Products Co., 
Moraine Products Co., and the| 
Hyatt Roller Bearing Co. are all 
packed and ready for shipment 
to their home factories. 

The demonstrations in _ the} 
scientific research laboratory will 
be shipped to Detroit where they 
will be renewed and exhibited in 





various parts of the country. 
Over 1,250,000 persons visited this 
display. 

The six,’ life-sized wooden 


statues of motor mechanics which 
were carved by Carl Hallths- 
hammer, the celebrated Swedish 
sculptor, have been given to the 
Rosenwald Museum of Science 
and Industry where they will be 
on permanent display. The mu- 
seum also will receive the statue 
“Inspection” by Carl Milles. This 
huge statue occupied the place 
of Honor in the Hall of Progress 
in the General Motors building 
both in 1933 and 1934. 

The Lane Technical High 
School will receive the 40 indus- 
trial paintings which were hung 
around the Chevrolet Assembly 
Line. 

The factory machinery with 
which Chevrolet cars were as- 
sembled with Fisher bodies is 
being dismantled and will be 
shipped to the new three million 
dollar Chevrolet assembly plant 
in Baltimore, Md. This factory | 
assembly line was the main at- 
traction of the General Motors 
exhibits and was seen by more 
than 18 million people in the 
two years of the Fair. 

The two Winton Deisel engines | 
in the Winton exhibit which are 
duplicates of the engines in both 
the Union Pacific Railroad’s new | 
record-breaking streamlined train 
and the Burlington Zephyr will | 
be returned to the Winton fac- | 
tory in Cleveland. These en- 
gines, in co-operation with the 
local Edison company, furnished 
the power for the lights in the | 
General Motors building. 

The work of tearing down the | 
building will begin as soon as 
all of the equipment has been re- | 
moved. This work will be super- | 
vised by the Argonaut Realty | 
Co., a division of General Motors. | 

A statement by W. S. Knudsen, 
executive vice-president of Gen- | 
eral Motors, evidenced the fact | 
that his company’s participation 
in the World’s Fair has been a 
complete success. Knudsen said: 

“The results of General Motors’ 
participation in the Century of 
Progress Exposition have fully | 
justified our expectations of 
three years ago. At that time | 
we felt that we were contributing 
not only to the profitable ad- 
vertising of our own products 








Trucking Code Chiefs 
Seeking Rate Schedule 


Chicago, Nov. 9.—Efforts of the | 
Illinois state code authority for | 
the trucking industry are being 
centered upon the adoption of a 
cost formula to cover every class 
of “for hire” motor truck trans- 
portation, together with a cam- 
paign to secure the filing of mini- 
mum rates, according to an an- 
nouncement made today by Ches- 
ter G. Moore, chairman. 

The plan, Moore added, is to de- 
termine expenditures for salaries, 
gas and oil, taxes, garaging and | 
overhead, from which the code | 
authority will figure minimum | 
rates from data submitted by the | 
operators. | 





and institution but also to the 
quickening of recovery. I be- 
lieve that both of these objectives 
have been attained.” 


Except in a very few cases all 


| of the 568 employes in the build- 


been re- 
factories 


ing and exhibits have 
turned to their home 
and offices. 


Gardner M. Cobb, who has 
been the resident manager for 
General Motors has returned to 
Detroit. Dudley G. Frazer, who 
was manager of the Chevrolet 
assembly line will become super- 
intendent of the Chevrolet plant 
in Baltimore. Patrick Murphy, 
who has been in charge of Public 
Relations, has returned to De- 
troit. 


The work of removing the ex- 
hibits and demolition of the 
building is under the direct 
charge of Thomas Agnew, who 
has been Cobb’s assistant. 


N. Car. October Sales 
Set Record High Mark 


Raleigh, N. C., Nov. 9.—Leland 
S. Harris, head of the motor 
vehicle license bureau here, states 
that sales of new automobiles in 
North Carolina during the month 
| just closed, as reflected by offi- 
cial registration figures, set a 
new high mark for any month 
since records have been kept. 

Harris said there were 9,216 
new vehicles, including 526 school 
buses, licensed during October. 
|The registrations included 7,311 
passengers cars and 1,905 trucks. 
He added that thus far this year 
a total of 40,383 passenger cars 
and 9,690 trucks have been reg- 
istered as new vehicles, as com- 
pared with 24,683 new cars and 
5,505 new trucks in the corres- 
ponding period of last year. 


Independent Suspension 
Shows at Paris Salon 


Detroit, Nov. 9.—Eleven Euro- 
pean makes exhibited at the 1934 
Paris automobile salon are 
equipped with independent front 








wheel suspension, according to a 
summary of the show received by 
the Chevrolet Motor Co. 

The Paris salon is an interna- 
tional exhibit, this year’s display 
including 26 French makes, 10 
American, eight German, six Brit- 


ish, four Italian, one Belgian, and | 


one Czecho-Slovakian. 


Indiana Traffic Chiefs 


To Open Meeting Today | 


Indianapolis, Ind., Nov. 9.—The 
state convention of the Indiana 
Motor Traffic Assn, will be held 
at the Hotel Lincoln here tomor- 
row, according to announcement 
by Samuel Schlosser sr., chairman 
of the board of directors. The 
sessions will open at 10 o’clock in 
the morning. 

Principal address of the morn- 
ing will be made by Edward F. 
Loomis, manager of the American 
Trucking Assn., with headquar- 
ters in Washington. He will also 
speak in the afternoon. All mem- 
bers of the trucking industry and 
those who employ truckers have 
been invited to attend the ses- 
sions. 








De Soto Dealers 
Deliver 87,740 
Units to Date 


Detroit, Nov. 9.—An increase 
of $18,269,447 in new car business 
for De Soto dealers to date this 
year over last year, was reported 
here this week by the De Soto 
Motor Corp. 


De Soto dealers have sold a 
total of 87,740 new cars so far 
this year, it was stated, compared 
with 68,791 units delivered at re- 
tail in the same period a year 
ago. This represents a gain of 
27.5 per cent. 

The total new car business was 
$72,217,475, it was said, as com- 
pared with a total of $53,948,028, 
last year. 

De Soto dealers already have 
delivered over 10,000 Airflow cars 
at retail, despite the fact that 
these aerodynamic cars were 
placed on the market in a higher 
price bracket than any previous 
De Soto model. 





Something has happened 


- - - something you 


Let us state at the outset that we do not expect Pontiac to be first 
or even second in sales by the end of 1935. It will take longer 
than that for the public to appreciate what has happened at 
Pontiac. But we do believe that once the news gets about, nothing 


can stop Pontiac’s progress, and nothing can bar the way to 


success for Pontiac dealers. 


There is no mystery about what has happened. Pontiac has simply 
recognized the fundamental principle that a theroughly depend- 
able car is the best guarantee of success the automobile business 
affords. Proceeding from that basis, we built this year, and intend 
to continue to build, cars that will make the name Pontiac a syno- 


nym for reliability. With this basic quality, and due attention each 








Current Highway 
Projects Valued 
At 180 Million | 


Washington, Nov. 9.—One hun- 
dred and eighty million dollars 





started. These involve an esti- 
mated cost of $15,258. 
Completing the picture of 
emergency highway construction, 
the Bureau points out that 6,010 





Finke Is New Manager 


Of Hupp Michigan Sales 
Detroit, Nov. 9.—The appoint- 
ment of Frank Finke as general 


projects already have been com- | manager of the Hupmobile Mich- 


pleted at an expenditure of $248,- 
484,000. 


Aerodynamic Hupp Sets 


igan Sales Corp., 
which controls 


‘ wholesale busi- 
¢ ness in most of 





Hupmobile} 
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Car Sales Are Bright Spot 


in India 


W. Va. Dealer Charged 
With Auto Code Breach 


worth of highways, involving 2,776 . : 

projects, are under constrastion New African Speed Mark southern Mich- | a en ae oy Ws Vas rre. 
in the United States today, ac- Detroit, Nov. 9.—A cablegram igan, has been| (UTPS). Charges alleging a vio- 
cording to figures just announced | received by Hupp Motor Car ‘ announced,| lation of the Motor Vehicle Re- 
by the Federal Bureau of Public | Corp., from Johannesburg, South Finke succeeds| tailing Trade code by the Pine 


Roads. This huge investment in 
new highway transportation fa- 
cilities is that represented in the 
spending of emergency public 
works funds. 

Completion of the projects now 
under way will see 7,881 improved 
miles of road added to the na- 
tion’s network. Actual direct em- 


ployment involves 173,159 men, | 963 miles over roads which range| Finke is well-known in the au-| pany, read, in part, as follows: 
the Bureau reports. from fairly good to very bad. tomobile sales field, having first} “ . You will surrender imme- | 
Projects approved but for which | The record is said to be the| undertaken this work with the| diately to your postmaster all 


contracts have not been let total 
594 and are estimated to cost 
$32,528,000. Another 507 projects 
have been approved and contracts 
on them awarded although actual 


Africa, states that a Hupmobile 
has just broken the Capetown- 
Johannesburg record. The pre- 
vious record, also held by an 
American car, was a little over 19 


hours. In a standard Aerodynamic | 


coupe, in spite of torrential rain, 
the run was made in 18 hours 
and 4 minutes. The distance is 


most treasured road mark 
South Africa and there is always 
keen rivalry among private own- 
ers as well as the trade in South 
Africa to eclipse previous marks 


in | 
| ence 





George Clarke, 
who has been 





4 44 supervise the 
F. N. Finke 


eastern territory 


in charge of| 


Hupp sales in New York state, 
New England and part of Penn- 
sylvania. 


Mitchell Co. in 1916. His experi- 
includes the handling of 
sales work for Dodge Brothers in 
the Chicago zone 


| sales activity for Willys-Overland, 


transferred to} 


and district | 


Motor Co. of Winchester, W. Va., 
have been filed with U. S. District 
Attorney Joseph H. Chitwood for 
legal action following the with- 
drawal 
this firm. 

The text of a telegram sent by 
the National Industrial Recovery 
Board at Washington to the com- 


in your possession and hereafter 
refrain from using the blue eagle 
at your establishment... .” The 
| telegram was signed by W. A. 





of the blue eagle from} 


blue eagles that you may have} 


ancomemncancenens 


|during the month, 





|} and later for Hupmobile. 


| Harrison, administrative officer. 


construction remains to be/| for the distance. 


| car sales 


na Fall Business 





Indianapolis, Nov. 9.—One of 
the “bright spots” in the general 
business situation in Indiana dur- 
ing September was the general 
improvement in automobile sales, 
according to the current issue of 
the Indiana Business Review, 
published monthly by the Indiana 
University bureau of business re- 
search at Bloomington. The Re- 
view explains that a substantial 
contra-seasonal gain was reported 
in new passenger car sales, al- 
though used car sales made less 
than the usual seasonal decline. 

Department store sales, with a 
few local exceptions, improved 
the Review 
said, trade being favored in some 
districts by comparatively high 
cash income resulting largely 
from payments on AAA contracts. 
Hardware sales were well above a 
year ago. 

With reference to total Indiana 
employment, the Review explains 
that this was slightly under a 
month ago and a year ago, but 
far above two years ago. There 
was an increase in the percent- 
age of workers employed on part- 
time schedules, last month, it was 
said. Coal production made slight- 
ly more than the usual seasonal 
improvement. 


Regarding business conditions 
in Indianapolis, the Review 
stated: 


“The general business situation 
was full of cross currents. New 
made more than the 
usual seasonal decline to a point 
3.9 per cent under a year ago and 
13.8 per cent under theoretical 








at Pontiac 


ought to know 


year to the current demands in the way of styling, performance, 


economy, and price, we believe that future success is assured. 


And we are not alone in that belief. Every day, able, far-sighted 

business men make known their agreement in no uncertain terms 

by acquiring the Pontiac franchise. What has happened at Pontiac | 
is exactly what they were seeking. And we promise them that 

Pontiac plans for 1935 will make them even more sure of the 

wisdom of their choice. 


PONTIAC MOTOR COMPANY, PONTIAC, MICHIGAN 
A DIVISLON OF GENERAL MOTORS 


IPOINWLAC 
PROFIT 


I’ YOU are interested in acquiring the 


cate with A. W. L. Gilpin, Vice-President 


Pontiac franchise, please communi- 





and General Sales Manager, Pontiac 


Motor Company. Your communication 





will be regarded as strictly confidential. 





normal. Bank debits made a con- 
tra-seasonal gain to a point 18.8 
per cent above a year ago. 


| Freight car loadings were lower 
|than during any other September 
} in recent years.” 


Indianapolis Oct. Sales 


Over September Record 
Indianapolis, Ind., Nov. 9.—New 
car registrations perked up a bit 


| in October with several lines en- 


| gaged in a cleanup of current 
models, while other leading sel- 


lers continued to drive ahead at 
full steam. 

The total for the month was in 
the black all the way around, 
gaining 38 per cent over October 
a year ago and 14 per cent over 
September of this year. While the 
total gain of 247 cars over 1933, 
as compiled by the Indianapolis 


Automobile Trade Assn., was 
more than covered by the Ford, 
Chevrolet and Oldsmobile trio, 


this situation did not prevail in 
the comparison of October and 
September. The Airflows showed 
spirited revival last month as did 
Dodge, Plymouth, Buick, Pontiac, 
Hupmobile and Hudson. 


Finance Chiefs Choose 
Site of °35 Convention 
Chicago, Nov. 9.—By vote of the 
board of directors, French Lick, 


Ind., has been selected for the 
1935 convention of the National 
Assn. of Finance Companies, it 


was announced here today. The 
meetings will be held during Sep- 
tember, the exact dates to be de- 
cided later. 

A departure from past policies 
has been adopted through waiv- 
ing the usual $50 initiation fee 
for incoming members. Minimum 
dues have also been reduced from 
$62.50 to $24 a year. Both of these 
moves are expected to result in a 
considerable increase in member- 
ship in the association. 


Inspection Law 


Seattle, Wash., Nov. 9.—Compul- 
sory inspection of motor vehicles in 
this state will be the subject of 
legislation proposed and sponsored 


by the Washington Automobile Assn. 
at the coming lawmakers’ sessions 
in Olympia. 

No fee would be charged for the 
inspections of lights, brakes, tires 
and other safety features, but de- 
fects would have to be remedied. 
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Coming Events 


1934 
NOVEMBER 

12-15—Dailas, Texas. American Petroleum In- 
stitute, Fifteenth Annual Meeting, Adol- 
phus and Baker Hotels. 

14-16—Pittsburgh, Pa. Annual Meeting In- 
ternational Acetylene Assn., William 
Penn Hotel. 

15-17—Pittsburgh, Pa. American Institute of 
Chemical Engineers. 

16-17—Cleveland, Ohio. Motor and Equipment 
Wholesalers Assn. 

16-17—Detroit, Mich. 
Parts Assn., 
Statler Hotel. 

16-17—Cleveland, Ohio. National 
Parts Assn., Annual Convention, 
lenden Hotel. 

16-Dec, 2—Paris, France. 
nautic Exposition. 

19-23—Cleveland, Ohio. National Standard 
Parts Assn., Motor and Equipment 
Wholesalers Assn., Motor and Equip- 
ment Manufacturers Assn., Automotive 
Service Industries Show. 

22-23—Tulsa, Okla. Fourth Annual Road Oil 
Congress. 


Automotive 
Meeting, 


National 
Tenth Annual 


Standard 
Hol- 


International Aero- 


DECEMBER 

3-8—New York. National Exposition of Power 
and Mechanical Engineering, Grand 
Central Palace, 

6-7—Washington, D. C. Highway Research 
Board. Fourteenth Annual Meeting, 
National Academy of Science and Na- 
tional Research Council Bldg. 

10—Western, Motor Vehicle Conference 


1935 
JANUARY 
5-12—New York. Automobile Merchants 
of New York, Inc., Automobile 
Grand Central Palace. 
5-13—Los Angeles Motor Car Dealers 
Twenty-second Annual Automobile 
Temporary Auditorium. 
6-12—Cincinnati, Ohio. 
bile Dealers Assn., 
7—New York. Society of Automotive En- 
gineers, Annual Dinner. 

(2-19—Buffalo, WN. Y. Buffalo Automotive 
Trade Assn., Thirty-third Annual Au- 
tomobile Show, 106th Armory. 

12-19—Cleveland, Ohio, Cleveland Automotive 
Trade Assn., Annual Automobile Show, 
Public Auditorium. 

15-16—Detroit, Mich. 
Dealers Assn., Annual Meeting. 

12-19—Detroit, Mich. Detroit Auto Show Assn., 
Annual Show, Convention Hall. 


12-19—Milwaukee, Wis. 


Show, 


Assn., 
Show, 


Cincinnati Automo- 
Automobile Show 


National 


Milwaukee Automotive 


Trades, Inc., Annual Automobile Show, 
Milwaukee Auditorium 

12-19—Toronto, Ont. National Motor Show of 
Canada, Automotive Bldg., Exhibition 
Grounds 

12-19—Washington, D. C. Washington Auto- 


motive Trades Assn., Fifteenth Annual 


Automobile Show, Washington Audi- 
torium. | 
14-18—Detroit, Mich. Society of Automotive 
Engineers, Annual Meeting, Book-Cadil 
lac Hotel. 
14-19—Brooklyn, N. Y. Automobile Show 


14-19—Newark, N. J. Automobile Show 


Pioneer 


in the 


Development 


of the | 


Newest Type 
Connecting Rod 
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Assn., | 


Automotive | 


| 10 states for 
| 
| 


14-19—Philadelphia, Pa. 
Thirty-fourth Annual Automobile 
Convention Hall. 
19-24—Columbus, Ohio. Automobile Show. 
19-25—Baltimore, Md. Automobile Trade Assn, 
of Maryland, Annual Automobile Show, 
Fifth Regiment Armory. 
19-26—Pittsburgh, Pa. Automobile Show. 
19-26—Boston, Mass. Boston Automobile Deal- 
ers Assn., Annual Automobile Show, 
Mechanics Bldg. 
19-26—Hartford, Conn, 
Assn., Annual 
Armory. 
19-26—San Francisco, Calif. Motor Car Deal- 
ers Assn. of San Francisco, Nineteenth 
Annual Pacific Automobile Show, Civic 
Auditorium. 
20-26—Nashville, Tenn. 
Trades Assn. 


Hartford Auto Dealers 
Automobile Show, State 


National Automobile 





26-Feb. 2—Chicago, Ill. Chicago Automobile 
Trade Assn., Automobile Show, Coli- 
seum, 
28—Springfield, Mass. Automobile Show, 
Municipal Auditorium 
29—Chicago, Il. Automotive Parts and 
Equipment Manufacturers, Inc., Annual 


Meeting. 


FEBRUARY 
3-9—Omaha, Neb. Automobile Show 
9-16—Kansas City, Mo. Kansas City Motor 
Car Dealers Assn., Annual Automobile 
Show, American Royal Bldg. 
10-23—Denver, Col. Denver Automobile Dealers 
Assn., Annual Automobile Show, Muni- 
cipal Auditorium. 
23-27—Evansville, Ind. 


Automobile Show 


MARCH 
9-16—Minneapolis, Minn. Minneapolis Auto 
Trade Assn., Northwest Automobile 
Show, Minneapolis Auditorium, 
16-23—Mankato, Minn. Mankato Auto Dealers 
Assn., Annual Automobile Show, Ar- 
mory. 


New Varnish Plant 


Toledo, O., Nov. 9.—E. I. dupont 
de Nemours & Co., Wilmington, Del., 
has plans in progress to recondition 
the plant of the Mountain Varnish 
& Color Co. here, recently acquired. 
The firm will spend about $225,000 





and install machinery and _ equip- 
ment for the manufacture of auto 
| enamel. 





News immedi 









STATES 


Chrysler 





3 states for 


October 33] 17 19 

| Florida 34] 28 15 
"B3] 15 3 

Ca ’34 | 30 8 
i. ‘331 36°) «11 
| Minnesota 34 | 50 17 
2333 35 28 
|South Carolina ’34] 27 5 
733] 14 3 

| Utah 34] 21 3 
33] 6 5 
West Virginia 34] 35 3 
33 | 26 16 

| Dist. of Col. 341 37 9 
°33 | 19 12 
34] 294 73 

October 331 198 27 








| United States 





Philadelphia Assn., 
Show, 


HRYSLER GROUP 








Export Group 
Backs Reciprocal 
Tariff Program 





(Continued from Page 1) 
C. Graham, chairman of the Ex- 
port Committee of the association 
and vice-president of Graham- 
Paige Motors Corp. 


which the Administration is tak- 
ing will serve to carry further 
the gains in foreign trade which 
have occurred during the past 
year. They saw in the growing 
trend away from nationalism 
throughout the world an oppor- 
tunity for America’s foreign trade 
to be restored to the levels which 
prevailed from 1925 to 1929 when 
both exports and imports con- 
tributed so importantly to em- 
ployment in the United States. 

“The managers expressed them- 
selves upon three points which 
| they held to be inimical to a com- 
plete restoration of America’s 
foreign trade under Secretary 
Hull’s leadership in the adminis- 
tration of the Trade Agreement 
Act. 

“These were: Any policy of 
| selective imports or regimenta- 
tion of foreign trade whereby the 
government would seek to con- 
trol the export or import of par- 
ticular commodities. 

“The use of quotas as a means 
of limiting the imports of auto- 
mobiles into foreign countries. 
The managers favored a two-way 
trade, but opposed any two- “way 
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| their 
|movement of goods 


| iginal 
It is their belief that the steps | 





trade that involves the use of a 
club. 


“They oppose any exchange 
controls or restrictions which 
tend to nullify duty reductions 


through trade agree- 
The managers expressed 
belief that an increased 
is funda- 
mental to the solution of problems 
of exchange control, quotas, con- 
tingents and similar complications 
which, while they add to the or- 
difficulty of high duties, 
are actually secondary in impor- 
tance, and are effects rather than 
causes. The industry believes 
that an expansion of trade itself 
is of first and outstanding im- 
portance in seeking the solution 
of these secondary difficulties. 


“In expressing confidence in the 
things the Administration is do- 
ing to stimulate the flow of in- 
ternational trade on a two-way 
basis, the managers endorsed the 
approach in this connection that 
Secretary Hull is taking, and 
complimented him on the contri- 
bution they feel he is making to 
raising American living standards 
and creating employment for 
American Labor.” 


obtained 
ments, 


Those attending the meeting 
were: Robert C. Graham, chair- 


|}man (Graham-Paige); B. C. Budd 


(Packard); A. L. Frank (Stude- 
baker); A. J. McComb (Reo); 
Harry Dodge (Graham-Paige); 
Verne H. Wilcox (Hupp); Sam 
Fitzpatrick (Federal Truck); E. 
C. Morse, H. P. Stewart, G. H. 
Strock (Chrysler); A. C. Germann 
(Hudson); R. S. Wiley (Auburn); 
Cc. M. Wynne (Diamond-T 
Truck); Edgar Smith (General 
Motors); Geo. F. Bauer, Norman 
Damon, K. A. Moore (Automobile 
Manufacturers Assn.,). 


Automotive 
On the Air 





MONDAY, NOVEMBER 12 

6:45 P.M.—SUN OIL (NBC, Blue), 

Thomas. 
7:45 P.M.—PHILCO (Columbia), Boake Carter. 
8:00 P.M.—STUDEBAKER (NBC, Red), Rich- 

ard Himber’s orchestra and Joey Nash, tenor. 
FIRESTONE (NBC, Red), Gladys 
William Daly’s string orchestra; 
Fred Hufsmith and Frank 
KENT (Columbia), 


Lowell 


8:30 P.M.- 
Swarthout; 
Margaret Speaks; 
Chapman. ATWATER 
Atwater Kent hour. 


9:00 P.M.—SINCLAIR (NBC, Blue), Minstrel 

show; Gene Arnold, interlocutor. 
TUESDAY, NOVEMBER 13 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas. 

7:45 P.M.—PHILCO (Columbia), Boake Carter. 

8:30 P.M.—PACKARD (NBC, Blue), Lawrence 
Tibbett; Wilfred Pelletier’s orchestra; John 


B. Kennedy. 
9:30 P.M.—TEXAS (NBC, Red), Ed Wynn, 
the Fire Chief; Graham McNamee; Eddie 
Duchin’s music. CHEVROLET (Columbia), 
Isham Jones orchestra. 

WEDNESDAY, NOVEMBER 14 


6:45 P.M.—-SUN OIL (NBC, Blue), Lowell 
Thomas. 

7:45 P.M.—PHILCO (Columbia), Boake Carter. 

10:30 P.M.—CONTINENTAL OIL (NBC, Blue), 


Harry Richman, Jack Denny’s orchestra; John 
B. Kennedy. 
THURSDAY, NOVEMBER 15 

6:30 P.M.--SHELUL OIL (Columbia), Red 
Grange. 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas. 

7:45 P.M.—PHIILAO (Columbia), Boake Carter. 


9:30 P.M.—FORD (Columbia), Fred Waring’s 
Pennsylvanians. 

12:30 P.M.—ACME PAINT (Columbia), Smil- 
ing Ed MeConnell. 

FRIDAY, NOVEMBER 16 

6:30 P.M.—SHELL OTL (Columbia), Red 
Grange. 

6:45 P.M. SUN OIL (NBC, Blue), Lowell 
Thomas. 

7:45 P.M.—PHILCO (Columbia), Boake Carter 

8:00 P.M.--CITIES SERVICE (NBC, Red), 
Grantland Rice; Jessica Dragonette; Cities 


Service quartet; Rosario Bourdon’s orchestra 
SATURDAY, NOVEMBER 17 
9:00 P.M.—RCA (NBC, Blue), Frank Black's 
orchestra; John B. Kennedy. 
9:30 P.M.—STUDEBAKER (Columbia), 
ard Himber’s Champions. 


Rich 





ately upon release twice weekly. 
Co. 
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‘CUMULATIVE NEW PASSENGER CAR REGIS 


These cumulative figures, showing the number of new automobiles registered in each state during the preceding month are published in Automotive Daily 
Figures supplied by R. L. Polk & Co. with exception of New Jersey, 
and Metropolitan New York area which are compiled by Sherlock & Arnold. 


FORD GROUP 


supplied by New Jersey Motor List 


HUDSON GR’P 
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| Complete by = 
| Months . 
= 
0 
| January 3960 112) 25940| 2738) 7223, 69| 557| 2363| 13133 
1196| 1371] 3518] 11669] 17754] 13097| 211| 18308] 3816/ 309] 29935} 293] 1039| 4842] 39734 aoe 240| 1731 
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GM Announces 
Plan to Level 
Off Employment 





(Continued from Page 1) 


way, its practice in the past with 
respect to model changes is being 
modified, concerning which 
change of policy some comment 
might be helpful. The change is 
being made directly in the inter- 
est of the wage earner, with the 
hope that a possible contribution 
can be made toward improving 
the continuity of his employment. 
The problem is to be attacked by 
an attempt to level the curve of 
consumer sales and, hence, pro- 
duction, through a readjustment 
of the time of new model intro- 
duction. 

“In the future, certain new mod- 
els will be introduced in the late 
summer or the early fall, as dis- 
tinguished from the introduction 
of all new models at the end of 
a year, or the beginning of the 
following year—the current prac- 
tice of General Motors and of the 
industry in general. 

“The automotive industry, in 
common with many other indus- 
tries, has a highly seasonal con- 
sumer demand. Normally, ap- 
proximately 60 per cent of the in- 
dustry’s yearly output is sold to 
the consumer in the first six 
months. Consumer sales in the 
two months of November and De- 
cember are approximately 7.5 per 
cent of the total for the year, as 
against 24 per cent for the two 
months of April and May. Such 
an unbalanced situation throws a 
burden upon the whole production 
machine. Additional workers a are 


required for the period of the 
peak season, with but limited op- 
portunity for employment during 
the balance of the year. Longer 
hours are essential for the whole 
working force in the peak season, 
to offset the necessity of short 
hours in the season when the 
merchandise cannot be sold ex- 
cept in greatly reduced quantity. 
This general situation has been 
intensified to the detriment of the 
wage earner and to the national 
economy in general by the code 
restrictions incident to the pro- 
gram of national recovery. 


“While it is recognized that the 
‘selling of straw hats in the winter 
time’ is bound to be of limited 
success, under any circumstances 
or condition, nevertheless, the 
Corporation is determined to do 
what it can in the spirit of help- 
fulness and co-operation, in the 
interest of its workers, whom it 
recognizes as vital contributors to 
the success of its business. 


“Another most important con- 
sideration arises. To the degree 
that it is possible to accomplish 
the desired result, the spread be- 
tween the income of the worker 
and the cost of the necessities of 
life—food, shelter and clothing— 
is broadened. 

“Unfortunately, certain econ- 
omic policies have been adopted 
which have importantly reduced 
or eliminated that margin in 
which lies the possibility of sub- 
stantially increasing the man- 
hours of total employment. The 
result is bound to be a reduction 
in the total man-hours of employ- 
ment. It is to be hoped that 
sooner or later, and sooner rather 
than later, this elementary but 
fundamental fact will be more 
generally recognized. ' 
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Increased Sales 
Cause Olds to 
Add New Region 


Lansing, Mich., Nov. 9.—Olds- 
mobile’s growth in 1934 and 
definite indications that 1935 will 
be the biggest year in the com- 
pany’s history have necessitated 
the adding of a sixth region to 
the sales setup, according to an- 
nouncement today by D. E. Rals- 
ton, vice-president and general 
sales manager. 


The new region has headquart- 
ers in Kansas City and will in- 
clude the territories of the Kansas 
City, Denver, Dallas and Okla- 
homa City zones. 

L. J. Blunden, Oldsmobile sales 
executive, will head up the new 
southwest region, Ralston said. 
Blunden has been zone manager 
in Chicago and has been with 
Oldsmobile for about ten years. 


To replace Blunden in_ the 
Chicago zone, Russell Lesher has 
been advanced from Kansas City 
where he has been zone manager 
for the past year. Lesher also 
has been with the Oldsmobile or- 
ganzation for some time, start- 
ing nine years ago as a metro- 
politan representative in Chicago. 

V. A. Chalmers, assistant zone 
manager in Chicago goes to Kan- 
sas City as zone manager. Chalm- 
ers has been with Oldsmobile for 
15 years, all of the time in Chi- 
cago. 

A. J. Mutschler is being 
brought to Chicago from Minne- 
apolis to replace Chalmers as as- 
sistant zone manager. Mutschler 
has been in Minneapolis with 





Oldsmobile for eight years, serv- 
ing as territory representative, 
metropolitan representative, sales 
promotion manager and assistant 
zone manager. 

F. C. Walser, who has been 
metropolitan representative’ in 
Minneapolis, has been promoted 
to assistant zone manager of the 
senenpeme zone. 


Plan Separate 
Truck Exhibit 
After Chi Show 


Chicago, Nov. 9.—The proposal 
to hold a motor truck show the 
week following the annual auto- 
mobile show in Chicago, which 
means the week of Feb. 4 to 9, 
advanced in important directions 
here at a meeting in the Congress 
Hotel. 

In attendance were representa- 
tives of leading makes of trucks, 
and all of them voiced enthusi- 
asm over prospects of success for 
the show. They liked the idea of 
having this exhibition stand on 
its own instead of being an ad- 
junct of the passenger car show. 


As outlined by M. J. Lanahan, 
president of the Chicago Automo- 
bile Trade Assn., and A. C. Faeh, 
show manager, the physical setup 
for the truck exposition will be 
ideal, inasmuch as only a change 
in details of the decorative 
scheme to be used at the automo- 
bile show will be necessary to 
adapt it to the display of trucks. 

The meeting was attended by 
representatives of concerns that 
manufacture both light and heavy 
units. 
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3 states for 34 
October 33] 
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Minnesota 34] 
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South Carolina 34 | 
33 1 

Utah 341 
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West Virginia 34 | 
33 | 

District of Columbia 34] 


; "33 | 
10 states for 
October 
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by Months 
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1925 
Dodge net sales for nine months 

valued at $175, 284 ,031. Cars sold in 
that time total 203,546. . . » Ford 
employes in United States now num- 
ber 178,216, a gain of 26,000 over 
the employment peak of 1924.... 
C. E. Eldridge, Reo branch manager 
in Chicago, is called to the factory 
to become assistant sales manager. 

1926 

Three thousand attend Automotive 

Equipment Assn. meeting in Chicago 
and Earl V. Kennecke, sales man- 
ager of Moto-Meter, is elected presi- 
dent. ... Alvan T. Fuller, Packard’s 
Boston distributor, is re-elected gov- 
ernor of Massachusetts. . . . Ford 
gives wire wheels without extra cost 
on Fordor sedan. The charge had 
been $30 per set. 

1927 


Windsor T. White resigns as 
chairman of the board of the White 
Co. and Thomas H. White as vice- 
president, following cutting of divi- 
dends. First General Motors 
broadcast is heard over a network of 
27 stations. . . . Dodge produces its 
2,000,000th car in its 13th year. 

1928 


General Motors cash dividend dis- 
tribution totals $62,597,977, with 
$2.50 extra cash dividend on com- 
mon shares. . . . George E. Willis, 
formerly with Studebaker, is made 
sales manager of Pierce-Arrow. . 

G. M. Truck’s new model 06 taxicab 
is powered with a Buick engine. 
1929 


Ten months production of motor 
vehicles in the United States reaches 
a total of 5,271,324 units. ome me 
McComb of C rucible Steels, is chosen 
president of the Motor & Equipment 
Manufacturers Assn. . George V. 





Stewart-Warner. .. : 
3| tiae engines are to be built by Gen- 
| eral 


Foy, assistant to the president of 
Houdaille-Hershey, is stepped up to 
a vice- pre »sidency. 
930 
Nash starts advertising delivered 
prices... . Merger of American 
Bosch and Robert Bosch Magneto is 
approved. . .. Martin J. Barry of 
Baltimore is elected president of 
National Tire Dealers Assn. 
1931 
Buick announces Wizard Control 
as a feature of its ’32 line....F. J. 
Haynes resigns as vice- president and 
general manager of Franklin. 


du Pont plans to market synthetic 
rubber Jesse B. Eccleston, who 
joined automobile industry in 1903 


| and who was general sales manager 


of Oakland in 1913, dies in Detroit. 
1932 

Charles W. Nash is made chair- 

man of the NACC taxation commit- 

tee, following Roy Chapin. ~ &. Gi 

Detroit manager of 


. Canadian Pon- 


Olfs is chosen 


Motors of Canada in_ the 


Oshawa plant. 
1933 
Tool and die makers strike in 
Detroit is settled after having lasted 
six weeks... . Fred J. Wagner, fa- 
mous race driver, dies in Los An- 
geles. . Henry B. Hower, presi- 
dent of the Enterprise Oil Co., dies 
in Buffalo. W. E. Fish becomes 
manager of Chevrolet’s commercial 
vehicle department. 


A NEW LIST 


Federal and State Gov- 
ernment Departments, 
Agencies, Branches. 300 
listings, only $25.00. Like 
all our lists, it gives the 
name of the man to reach. 
Regular methods of distri- 
bution reach county and 
municipal government 
fleets but Federal and 
State owned fleets should 
be reached by direct con- 
tact even though orders 
are cleared through local 
channels. 


FLEET OWNER LIST CO. 
1819 Broadway New York City 
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Says Dealer Salvation Lies in Code 


Aiinibiied 


Veteran Conrad Finds Code 
A Real Boon to Dealers 


By 0. R. CONRAD 
Conrad Motor Car Co., Dodge and Plymouth, Scranton, Pa. 


We have been a subscriber to, 
your News for some time and, | 
therefore, have always been much | 
interested in receiving copies of | 
this magazine regularly and are| 
in hearty accord with nearly all| 
of your ideas concerning the ac-| 
tivities of the great motor car in- | 
dustry. We have been interested | 
in some of your recent copies, | 
especially the last one of Oct. | 
6, entitled “Where ADN Stands 
on the Code and Why”. 


Open Expressions Needed 

I do not wish to bore you with a} 
long letter, but inasmuch as the} 
writer has been in the motor 
car business for 33 years, I feel 
inclined to give you a little his- 


tory of a few of the things that | 


have happened in this business 
the last few years, that make it 
imperative that every dealer 


come out openly and _ express | 


himself on the new deal. 

We have been in hearty accord 
with the administration in Wash- | 
ington, in an effort to do a little) 
something to bring our country 
back to a position where our} 
people will feel more free to buy | 
and live and keep body and soul 
together, and when the adminis-| 
tration placed in effect a code 
for nearly all lines of business, 
naturally our automobile indus-| 
try was one that was brought 
under this ruling. We are in 
hearty accord with wages, con-| 
sistent with services rendered, 
and we immediately put in effect, 
when the NRA was installed, a/| 
wage schedule covering our em- 
ployes services and hours. When 
the motor field retailing code was 
placed 
at that time that the automobile 
dealer had at last been recog- 
nized, and that this retailing code 
would be a great help to not only 
the automobile dealer and factory 
alike, but also a reasonable plan 
to place before the general public. 

When the NRA ruling was 
placed in effect we started out) 
to live up to this ruling as nearly 
100 per cent as we possibly could 


in effect they also felt} 


| considerable money 
| tioning the car. 





and are still doing so, yet many | 


unpleasant things arise each day 


to make it quite difficult to live) 
up to the letter of the law. Com- | 


petition in the motor car busi- 
ness, of course, has been very 
keen for many years, owing to 
the fact that a few of the large 
motor car factories almost prac- 
tically dominate the market, 


making it very difficult for the | 
smaller concerns, and in order to| 


meet competition many unethical 
practices have been put in effect. 


Terms Code ‘Reasonable’ 

As far as we are concerned, 
we certainly feel that the re- 
tailing code, as well as the code 
covering wages and hours, is 
reasonable and sensible, and what 
surprises us, as automobile deal- 
ers after many years in business, 
is that the automobile retailer 
does not take advantage of this 
ruling which has been laid in 
his lap for his own benefit, yet 
squirms around in every possible 
way to get around the law and 
evade it wherever possible. 

The important point that I can 
see in the retailing code is when 
Mr. New Car Buyer comes to 
buy the new car and places be- 
fore us the purchase of his used 
car for cash, which is always 
the case, inasmuch as the cus- 
tomer demands, of course, that 
the price paid for his used car 
be immediately applied to the 
purchase of the new car. After 
the used car price has 
discussed, and under the code 
should be the only price paid 


' ear sale. 


been | 


for a car if both dealer and cus-| 


tomer are willing to abide by 
the law, the great advantage 
then in the code, is the fact 
that wherever he goes the price 


for that particular car would be! last cent or dollar on anything he 
the money that he could| buys, and it is a difficult matter 
reasonably and legally expect for| to show any reasonably profit- 


all 


| 


his car, unless the dealer violated 
the law and paid him more for 
his car. In my estimation, there 
is no argument against this, inas- 
much as a used car is only 
worth, after all, what the dealer 
can get for it, and statistics have 
shown clearly for the past many 
years that the average dealer is 
obliged to sell the used car for 
less than he paid for it, and in 
many cases even after spending 
in recondi- 


The automobile manufacturer, 
in selling his new car to the 
dealer, has only one price and 
that is a fixed price, stipulated 
in his agreement and advertised 
by the factory, and the dealer 
must pay that price or he cannot 
buy that car from the factory. 
For many years the typewriter 
and adding machine concerns 
have been buying used adding 
machines and typewriters at a| 


fixed price, and if you are in the | 


market for a typewriter and the 
salesman who 
you the new typewriter quoted 
you a price, he would quote you | 
the selling price on the type- | 
writer, and if you expected him 
to buy your old machine he would | 
merely look at the number of | 
your machine and look up his 
price list, and in most cases the | 
used typewriter or adding ma-| 
chine is listed at about $10 and 
that is all he would pay for your 
used machine. 


Real Used Car Problem 

Manufacturers of motor cars, | 
as well as some dealers, occasion- 
ally say that the used car prob- 
lem is not a problem with the 
automobile dealer. I would like | 
to find the dealer who could tell 
me honestly there is no problem, | 
if he is selling any quantity of | 
motor cars, as in my experience | 
the used car problem is one of | 
the most serious problems any | 
automobile dealer has to con- 
tend with, owing to the fact that) 
he is obliged to sell two, or some- | 
times three used cars in order 
to sell one new car, and there is 
only one profit to be derived 
out of the transaction, and that 
is the profit in the new car. 
Under the present practice of | 
most manufacturers and dealers, | 
a 90 day guaranty is given to all | 
purchasers of new cars, and a} 
considerable amount of free serv- 
ice must be given to every new 
car buyer in order to satisfy him. 
On the other side of the picture, 
the man that buys the used car 
expects a certain amount of free | 
service and other incidentals in 
order that the dealer may main- 
tain his good will, and we have 
had experience in our business 
where we were obliged to guaran- 
tee three or four cars in order 
to complete a satisfactory sale 
of one new car. In going into 
the analysis of some of these 
sales we find the free service 
and the cost of doing work on 
these cars has eaten up all the 
gross profit derived in the new| 


is trying to sell! 


| 


On ‘Thin Ice’ 

I grant you when a dealer does 
this he is traveling on very thin 
ice, as far as profits are con- 
cerned, on the other hand, today 
the general public demands more 
free service on new cars and used 
cars than any time in the history 
of the motor car business. This 
is our experience, and is largely 
due to the depressed conditions 
as a great many buyers of both | 
new and used cars only have a 
limited amount of money to in- 
vest when they purchase either 
a new or used car, and the same 
applies when they come into the 
service department for service. 
Nearly every owner, rich and 
poor alike, wants to get the very 








able figures at the end of the 
month, owing to these conditions. 


I believe that you are perfectly 
right in your assertion where 
you state in your editorial that 
were we to throw the code out 
of the window we would conclude 
that the dealer body, as a whole, 
should be subjected to mental 
examination. 


Code Helps Solve Problem 
During the last few months the 
automobile dealer, if he is run- 
ning his business on a paying 
basis, has been able to do the 
job quite satisfactorily, owing to 
the fact that the price that the 
code implies is within reason, 
and if one dealer offers more for 
a used car than another dealer 
selling the same make of car, 
or any other make for that mat- 
ter, he is very often cheating 
himself as well as the dealer 
and the code authorities alike. 

Inasmuch as the price on used 
cars is based on what the gen- 
eral public is willing to pay for 
them, why isn’t there a general 


price to fix on them when it 
comes to buying them, If you 
go into a broker’s office to 


purchase a stock that lists at 
$10 a share, I never heard of a 
purchaser willing to pay $12 or 
$15 for the same stock, and 
why is it not possible to place 
motor cars on a marketable basis, 
and that market be based on 
the price the purchaser has paid 
for the motor car. 


Urges Makers’ Support 
I certainly believe that the au- 
tomobile dealers should be given 
every support possible from the 
motor car manufacturers, as well 
as the public at large, to con- 
tinue our motor retailing code, 


' which is fair and reasonable to 


all concerned, and if we should 
turn back to the old custom of 


shopping around from pillar to | 
post, town to town, city to city | 


and village to village, the motor 
car business will not only be a 
laughing 
buying public, but also be taking 
a stand that would be almost 
ruinous to thousands of dealers 
who now are struggling for ex- 
istance even with the code in 
effect. We are very thankful to 
say that the code has been 
great help to us, not because 
we bought the cars for less than 
they were worth. 
prices are _ still 
enough; in fact, in many cases 
far too high to help the dealer 
to sell the car and get his money 
back, and I don’t know of any 
substitute for the present code 
that will help us out in the 
situation. 


we believe a great majority of 
automobile dealers are upholding 
the law as good citizens, and we 
sincerely hope that they have 
enough sound principles left in 
their business to back up the 
law and educate and encourage 
the general public to be firmly 
sold on this law which is fair, 
just, honest and reasonable, and 
if every automobile dealer and 
manufacturer will work together 
in an effort to bring about bet- 
ter results, we certainly feel that 
good results can be achieved. 


Lauds Oct. 6 Issue 
I am enclosing a questionnaire 


| herewith in connection with your 


poll of the dealers, as I wish to 
enter my vote in this matter, 
and would further suggest that 
you send us 24 additional copies 
of your issue of Oct. 6, as I de- 
sire to place one in the hands of 
each one of our salesmen. I 
would also suggest that you send 
a copy to each one of our deal- 
ers listed below, if they have not 
already received one, as I cer- 
tainly feel each one of our deal- 
ers should be acquainted with 
the facts as outlined in this issue 
which you recently published. 
Assuring you we will always 
be interested in what you have 
to say in your trade paper, and 
if there is anything that I can 
do or say at this end of the 


line in an effort to assist you in 
the disposal of your magazine, 
kindly let me know. 


stock to the general | 


While it is true there | 


will always be law violators, t | : : : 
- oe | judiciary altogether. Even though | America a plan designed for their 





ai 


Code 
plenty high | 





Operation 


Suggests Greater Leeway 
on “Clean”? Car Trades 


By RAYMOND JULIAN 
Danville, Il. 


As a suggestion which might 
help to forestall the indicated 
abandonment of the Code of the 
Motor Vehicle Retailing Trade, 
the following amendment is of- 
fered: 

“Recognizing that the owner 
who keeps his car in exceptional 
condition may have a car far 
above the average in value, and 
that dealers in a particular make 
of car can often obtain more for 
cars of their own franchise than 
dealers in competitive makes, a 
dealer will be permitted to take 
any car on a new automobile at 
any figure above the legal maxi- 
mum within his discretion, pro- 
vided that he shall not subse- 
quently sell within 90 days such 
car so taken at a price lower 
than the take-in price, plus the 
percentages set up for various 
ages to cover costs of recondi- 
tioning. In determining the price 
at which a car so taken is resold, 
any used car taken in trade on 
it shall be valued at the current 
guide book listing for such car.” 

This amendment is patterned 
after a provision said to have 


| been adopted by the farm imple- 
|}ment retailing trade. 
|comes the complaint often made 


It over- 


by dealers that a customer who 





takes exceptional care of his car | 


Former Code Backer Thinks 
Dealers Put Code onthe Skids 


By WYBARN I. CUNNINGHAM 
Cunningham Chevrolet Co., Watsonville, Cal. 


We avail ourselves of your sug- 
gestion that we return the pro- 
posed code questions filled in ac- 
cording to our sentiments in the 
matter. You will find that ques- 
tionnaire attached. 

May we suggest that particular 
attention be paid when tabulat- 
ing the results of the’ question- 


naire, to the fact that some states | 
up | 


have enactments’ backing 
Federal statutes on fair compe- 
tition, while others do not—Cali- 


is penalized by the present pro- 
visions, and it will operate auto- 
matically to make a dealer more 
cautious, and know that a car 
is worth more than the guide 
book before he pays more for it. 

For every dealer with any ex- 
perience whatever knows that if 
a car is held in his stock for 90 
days the resulting depreciation 
will eat up his profit in the new 
car transaction. On the other 
hand a good clean car taken in 
and sold promptly, even at a 
seemingly high price will usually 
result in a more profitable trans- 
action than an unclean car taken 
in low and sold low. 

It is my firm conviction that 
a great deal of the present dis- 
satisfaction with the code is the 
result of the proven fact that 
customers have rushed to trade 
poor cars at top prices, which 
every dealer allows for fear of 
losing the deals to competitors, 
while the owners of good used 
cars have held back because of 
the feeling that they were being 
penalized, Surely if the rigidity 
of the allowances was eased the 
dealers would not be so prone to 
allow top prices for cars which 
do not merit top ratings, and per- 
haps a flood of better used cars 
would be opened up to them. 


became converts to and abided by 
the 18th amendment. 

In closing, we want to express 
our appreciation to the Automo- 
tive Daily News for giving us the 
opportunity to cast the ballot in 


| this all important matter, and we 


wish to say that most certainly 
our ballot expresses an opposite 
viewpoint from the one held by 
us one year ago. The code has 
failed. Its failure in no way re- 





fornia has no such state law. Our | 


point is, that it might be easier to | 


obtain a 90 per cent compliance 
of the national code, if state laws 
make it possible to bring the vio- 
lators into state courts rather 


flects upon the motives which 
prompted its sponsors. Its failure 
certainly should not detract from 
| the vote of thanks which the en- 
| tire industry owe to those many 
;}men who labored so conscien- 
tiously in attempting to give to 


than depending upon the Federal | the retail automobile dealers of 


we believe such is the case, still 
we most certainly do not believe 
that 90 per cent of all automobile 
dealers will 


than we believe 90 per cent of all 
residents of the United States 


|own protection and the further- 
| ance of their business. Its fail- 
| ure, in our honest opinion, is just 


any more become|one more evidence that “Pigs Is 
| converts of the N. A. D. A. code Pigs,” that the cruel law of the 


Survival of the Fittest is, after 
all, the one and only effective law. 





Enjoyed ADN Editorial 
On Dealer Code Stand 





By T. L. HUBER 
Huber Motor Co., Ford, Lake Charles, La. 


I want you to know how much 
I enjoyed the editorial appearing 
in the Oct. 6 issue of your paper, 
the Automotive Daily News, re- 
garding your stand on the code. 


I want to congratulate you for 
making such a direct and positive 
statement of the position of your 
paper because, in view of the 
letters which you have been pub- 
lishing, the great majority com- 
ing from the opposition, I feel 
your editorial was very timely. 

I feel, further, that it will prove 
very encouraging and re-assuring 
to those dealers who really un- 
derstand their business, as well 
as the code, and the effect of 
the code. 

If you will pardon the criticism, 
I feel it would have been benefi- 
cial to the trade if all letters 


regarding the code were edited 
and only those letters which ex- 
hibit evidence of some knowledge 
of the business and code and at 
least a little intelligence, were 
published. 

Some of the letters which you 
have published are the best evi- 
dence that their authors do not 
know what it is all about, speak- 
ing of their own business as well 
as the code. 

I agree with the opinion, ex- 
pressed by my personal friend, 
Mr. A. F. Lanier, of Alexandria, 
La., whose letter you published 
in the Oct. 6 issue, that most of 
the voting undoubtedly is being 
done by those opposed to the code 
and, therefore, I am attaching 
hereto our ballot, voting our 
opinion on this most important 
question. 




















Total to Nov. 1 
At $91,851,000, 
29% Over 1933 


By C. J. ALEXANDER 

New York, Nov. 9.—Declara- 
tions of dividends by automotive 
companies in October totaled $3,- 
027,000, bringing the total for the 
first ten months of this year to 
$91,851,000, as against $57,818,000 
in the like period of 1933, an in- 
crease of 59 per cent. With Gen- 
eral Motors and Chrysler and 
several other companies already 
having declared dividends in No- 
vember, a total for the year of 
well over $100,000,000 is assured. 

Parts and accessory companies 
continued in October to set the 
pace in the rate of increase over 
a year ago, with declarations by 
the car and truck concerns hav- 
ing fallen below the like period 
of 1933. Declarations by parts 
and accessory companies aggre- 
gated $2,330.000 for the month, as 
against $418,000 a year ago, a 
gain of 457 per cent. Car and 
truck manufacturers declared a 
total of $697,000, comparing with 
$2,887,000 a year ago. This better 
comparison by the equipment 
makers was in line with the bot- 
ter showing in earnings made by 
these companies. 

October Below 1933 

Total declarations in October 
amounted to $3,027,000, as against 
$3.305,000 a year ago, a decrease 
of 84 per cent. The car and 
truck companies’ total for the 
first ten months was $69,382,000, 
as against $47,405,000 a year ago, 
a gain of 46.3 per cent, while 
parts and accessory makers de- 
clared $22,469,000, as against $10,- 
443000 in the like 1933 period, a 
gain of 115 per cent. 

Chief among the recent declara- 
tions were the regular quarter- 
lies of 25 cents each on the com- 
mon by General Motors and 
Chrysler, which means for No- 
vember thus far a total of around 
$12.000,000. General Motors also 


declared the regular of $1.25 on 
its preferred. 
Timken Detroit Declares 
The Timken-Detroit Axle Co. 


declared the regular quarterly of 
$1.75 on its preferred, payable 
Dec. 1 to stockholders of record 
Nov. 20. Parker Rust Proof Co. 
declared an extra dividend of $1 
as well as the regular quarterly 
of 75 cents on the common, both 
payable Nov. 20 to stock of record 
Nov. 10. Parker declared 10 per 
cent stock dividends in the sec- 
ond and third quarters in addi- 
tion to the regular cash payments, 

Wilcox-Rich Corp. declared the 
regular quarterly of 62’ cents 
on the Class A _ stock, payable 
Dec. 31 to stock of record Dec. 
20. 

Accept Murray Plan 

The plan of the Murray Corp. 
for extension of its bonds due 
Dec. 1 has been accepted by a 
large share of the holders and 
the company expects the entire 
issue to be deposited in favor of 
the extension. 

The announcement of the Ford 
Motor Co. that it would build at 
least 1,000,000 cars and trucks 
next year caused something of a 
sensation in Wall Street and the 
stocks of companies supplying 
Ford with parts were well taken 
on the news. The Ford state- 
ment also brought buying into 
some of the other motor shares, 
the assumption being that this 
company could not register such 
a gain in operations without the 
rest of the industry showing some 
improvement. 

New GM High 

The preferred stock of General 
Motors made a new high for the 
year during the past week, cross- 
ing 105. 

Trustees in bankruptcy for the 
H. H. Frankling Mfg. Co. were 
reported to be making plans for 
the sale of the assets at auction. 

The protective committee of 
Kelly-Springfield stockholders h1s 
asked for the calling of a special 
meeting on Dec. 7. 









The adjourned annual meeting 





of the White Motor Co. has been | 
set for Nov. 16 after several post- 
ponements. 


Weekly Price 
Automotive 


The 


Averages 
Daily News 


stock price averages showing the 


following 


ended Nov. 


24 motor 


10 car-truck 


10 parts 
4 tire 


It was heavy 
accessory 
to benefit 
production 
price 


and 
ted 
Ford 


lifted the 
more 


group 


companies 
essories 
rubbers 


changes 


in the week 


Last This Year 


wk wk, Change Avo 
20.16 21.24 
21.03 22.08 +1.05 
17.27 18.50 
14.74 15.90 +-1.1 
buying in parts 
companies expec- 
from the higher 
next year that 
average of this 
sharply than the 


4.1.08 2 








14.20 


+-1.23 


21.8% 


stocks of the car and truck sec- 


tion of the list. 


The tire and rub- 


ber shares were stronger than for 
some weeks, prices in this group 
having staged a sharp recovery 
on the improvement in crude rub- 


ber 


prices 


and 


the recent tire 


price advance. 
Motors were particularly strong 


on 


Wednesday 


afternoon, when 


the stock market, after spending 


the 


returns, 


final hour. 


morning digesting election 
suddenly 


spurted in the 


Timken Pays Regular 


And Extra Dividends 


Canton, O., Nov. 9.—Directors 
Timken Roller Bearing 


of the 


Co. 


meeting 


in special session 


Tuesday declared a regular cash 
dividend of 25 cents a share and 
an extra dividend of 25 cents a 


share payable Dec. 5, 


to stock- 


holders of record at the close of 
business Nov. 20. 
Net profit of the company and 


its subsidiaries for the third 
quarter ended Sept. 30, after 
provision for depreciation, taxes 


and all other charges amounted 


to 


months 


after 
taxes 


$423,212.73, 
a share. 


equal to 18 cents 


Net profit for the nine 


period 
provisions for depreciation, 
and 


ended Sept. 20, 


all other charges, 


amounted to $2,999,506.25, equal to 


$1.24 a mare. 





AUTOMOTIVE STOCK QUOTATIONS 
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1934 Dividends May Pass 100 Million Mark 








Nov. 9, 3 P.M.—A 


New York stock exchange today was featured by heavy buy- 
ing in the parts and accessory company shazes. 
over in this group was the heaviest in weeks, with Briggs, 


| 
| Detroit 
| 


Murray, and Houdaille-Hershey 
car and truck stocks also were strong. 


Motor Wheel Reports 
Profit to Sept. 30 


Lansing, Nov. 9.—Motor Wheel 
Corp. reports a profit for the first 
nine months of this year. While 
the third quarter found the cor- 
poration in the black, less than a 
cent a share was gained on the 
common stock, officials say. The 
profits of the corporation for the 
nine month period, however, to- 
taled $613,908, as compared with 
$313,293 for the same period last 
year. 

The corporation's balance sheet 
as of Sept. 30 shows current lia- 
bilities totaling $336,828.29, and a 
capital surplus of $4,306,821.41. 
This, together with the profit of 
the first nine months of 1934, 
brought the total surplus up to 
$4,920,729.16. Income from the 
sale of wheels, stampings and so 
forth, together with income from 
interest and investments in the 
quarter ending Sept. 30 was $263,- 
592.74. Total income for the nine 
months was $1,441,384.18 


Tax Collections Gain 


Raleigh, N. C., Nov. 9.—Gasoline 
tax collections for October were 
$114,871 greater than those the 
same month last year, according 
Andrew J. Maxwell, commissioner of 
revenue. He said that receipts for 
the fiscal year total $5,603,742.36, an 
increase of $570,409.46 over last year 


of 


__ for the similar periog, = 


Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


to 


rally in motor shares on the 


The turn- 


among the features. The 
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Fisk Has $474,271 Net 
Profit So Far in 1934 


Chicopee Falls, Mass., Nov. 9.— 
Gross profit of the Fisk Rubber 
Corp. and subsidiary companies 
for the nine months period ending 
Sept. 30 amounted to $1,880,770.79, 
according to a report recently is- 
sued by the company. 

Net income for the period, after 
all deductions, was reported at 
$474,271.30. 


Ford Moves Pfieffer 


To Plant in Milwaukee 


Milwaukee, Wis., Nov. 9.—C. M. 
Pfieffer, for 18 years associated 
with the Ford Motor Co. at Om- 
aha, has been named asst. man- 
ager of the Milwaukee plant of 
the company. No change in the 
Ford program for the local plant 
is contemplated. 

Car assembly has not been done 
here for more than a year, the 
facilities being used for distribu- 
tion of assembled cars to dealers 
throughout the state. 


Gas Tax Fees Grow 


Columbia, S. C., Nov. 9.—Walter 
G. Query, chairman of the South 
Carolina Tax Commission, reports 


that gasoline tax collections for Oc- 
tober totaled $659,187, as compared 
with $591,792 for October, 1933. 
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G.M. Declares 
25e Dividend on 
Common Stock 


New York, Nov. 9.—Directors of 
General Motors Corp. at their 
meeting held this week declared 
on the outstanding common stock 
the regular quarterly dividend of 
25 cents a share, payable Dec. 12, 
to stockholders of record Nov. 15. 
In addition, the regular quarterly 
dividend of $1.25 a share was de- 
clared on the $5 preferred stock, 
payable Feb. 1, 1935, to stockhold- 
ers of record Jan. 7, 1935. 


The following were elected 
members of the board of direc- 
tors: R. H. Grant, O. E. Hunt 
and C. E. Wilson, vice-presidents 
of General Motors Corp., and 
John J. Schumann jr., president 
of General Motors Acceptance 
Corp. 


Expansion Costs 
Trim Profits of 
Packard Motors 


Detroit, Nov. 9.—Packard Mo- 
tor Car Co. and subsidiaries re- 
port September quarter net loss 
of $2,380,265 against net loss of 
$1,711,123 in the preceding quar- 
ter and net profit of $622,786, 
equal to 4 cents on_ 15,000,000 
shares in the September quarter 
last year. For the first nine 
months’ net loss was $5,348,409, 
against net loss of $487,08 in the 
like 1933 period. 

Cash and marketable securities 
on Sept. 30, 1934, totaled $13,249,- 
041. Current assets were $19,147,- 
913 and current liabilities were 
$1,954,317. This compares with 
cash and marketable securities of 
$15,114,017, current assets of $21,- 
303,512 and current liabilities of 
$2,830,284 on Sept. 30, 1933. 

A statement issued by the com- 


pany said, “This report reflects 
the extraordinary expenditures 
kackard has been making this 


year in preparing for production 


of its new lines of lower priced 
cars to be brought out in the 
near future 


Dymaxion Corp. Files 
Organization Papers 
Bridgeport, Conn., Nov. 9.— 
Dymaxion Corp., manufacturer of 
the three-wheeled “raindrop” Dy- 
maxion automobile, has filed or- 
ganization papers naming Philip 
C. Pearson, of Darien, Conn., as 
president and treasurer. Roger 
W. Sherman, Hartsdale, N. Y., is 
vice-president, and William M. 
Parkhurst, Lawrence, N. Y., sec- 
retary and assistant treasurer. 
Directors include the officers and 
Buckminster Fuller, William 8, 
Burgess, Nannie D. B. Burges§ 
and Aurel Lupu. 
Paid-in capital of the corpor- 
ation is $10,000 with Fuller hold- 
ing the largest number of shares. 


Wheeling Steel Corp. 

Wheeling, W. Va., Nov. 9.—Loss 
of $930,788 for the third quarter of 
the present year, compared with a 
profit in the second quarter of $1,- 


134,511, and a profit in the third 
quarter of last year of $263,335, 
was shown in the report of the 


Wheeling Steel Corp. for the quar- 
ter ended Sept. 30, released this 
week. Profit of $145,390 for the first 
nine months of 1934, compared with 
a loss of $56,940 in the correspond- 
ing period in 1933 was shown. 


May Move Plant 


Conneaut, O., Nov. 9.—The Accu- 
rate Parts Co., manufacturer of au- 
tomotive parts, now located in Cleve- 
land, has negotiations in progress 
for acquisition of a former textile 
mill at Jackson and Harbor ets, 
here. It is planned to remove the 
company’s plant and business from 
Cleveland to Conneaut late this 
year. The firm employs 150 men. 
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Stromberg-Pioneered ! 


Since 1913 Stromberg has introduced the fol- 
lowing Major Developments in Carburetion: 


1913—Two-Hole Idle Construction 

1915—Double Venturi with Air-Bled Jet 

1915—Mechanically-Controlled Economizer 

1915—Suction-Controlled Accelerating Device 

1916—Vacuum-Controlled Accelerating Device 

1924—Seasonal Control of Accelerating Device 

1926—Gravity Flow Enrichening Device 

1927—Positive Follow-Up Accelerating Device 

1928—Semi-Automatic Choke Valves for Starting 
and Warming up 

§929—Dows-Drek Carburetors for Passenger 

cars 

1932—Insulated Float Bowls for Down-Draft 
Carburetors 

1932—Gravity Head on Pump and Economizer 
Discharge Nozzles 

1932—Thermostatic Heat Control 

1932—Stromberg Automatic Choke Control 

1933—Stromberg Improved Automatic Choke 
Control 

1933-'34—Stromberg Automatic Fast-Idle Car- 
buretors 


Standard on more makes of cars than 
all other carburetors combined! 


FTER ALL, the repeatedly, force- 
fully expressed preference of the 
majority of all the automotive engi- 
neering staffs in America is a reason- 
ably certain index of excellence. 
The Stromberg Carburetor enjoys 
this preference—not only in the 
automobile industry, but even more 
pronouncedly among aircraft engine 
builders, and to a very considerable 
degree in marine engine circles. 


Bendix will gladly place the full, 


BENDIX 


Stromberg Carouretor Division 


PRODUCTS 


(Subsidiary of Bendix Aviation Corporation) 





accurate blue-print data on Stromberg 
carburetion before any interested 
motor executive, either by personal 
presentation, or unaccompanied. 
The proved facts are amply powerful 
to ‘‘stand on their own feet.”’ 


If greater power, speed, economy 
or smooth flexibility seem needed and 
feasible in your engine, why not “‘put 
it up to Bendix’’? Many a new engine 
performance story has had its incep- 
tion in a new Stromberg Carburetor. 


CORPORATION 


401 Bendix Drive, South Bend, Indiana 


STROMBERG CARBURETOR 








